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Publication Frequency 
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Focus and Scope 
Golden Ratio of Marketing and Applied Psychology of Business publishes original research articles, reviews, and notes dealing with 
the application of psychological theories and techniques to marketing. As an interdisciplinary journal, Golden Ratio of Marketing 
and Applied Psychology of Business encourages courageous and bold new ideas, focusing on contribution, theoretical, managerial, 
and social life implications. Golden Ratio of Marketing and Applied Psychology of Business fosters the exploration of online and 
offline marketing phenomena spanning the entire spectrum of products (goods & services), price, promotion (advertising, publicity, 
public relations, and selling), place (channels and distribution), and politics (public opinion, law, and ethics), all revolving around 
the individual and collective psyche of consumers. The Golden Ratio of Marketing and Applied Psychology of Business (GRMAPB) 
to be the journal for publishing articles reporting the results of research on business. The GRMAPB invites manuscripts in the 
areas: 
 

• Marketing Management, 
• Strategic Management, 
• Operation Management, 
• E-business, 
• Knowledge Management in Marketing Fields, 
• Management Information System for Marketing Fields, 
• International Business, 
• Business Economics, 
• Business Ethics and Sustainable, 
• Islamic Marketing, 
• Consumer Behavior, 
• Marketing Research, 
• Entrepreneurship. 

 
Golden Ratio of Marketing and Applied Psychology of Business requires a research design with a high standard of methodological 
transparency. Manuscripts may be conceptual or empirical in nature and feature quantitative and/or qualitative analysis with well-
illustrated tables, figures, and supportive material to enhance readers’ readability. Golden Ratio of Marketing and Applied 
Psychology of Business expects manuscripts to present research with no fatal methodological flaws, and with generalizable findings 
that go beyond a single cross-sectional study measuring self-reported behavioral intentions. Golden Ratio of Marketing and Applied 
Psychology of Business explores the application of marketing principles and practices within academic, commercial, industrial, 
public sector, and non-governmental organizational settings. Marketing covers many important aspects of strategy, planning, 
communications, direct response marketing, and media development, as well as retailing, technological innovations, and social 
responsibility. 
 
The Golden Ratio of Marketing and Applied Psychology of Business features: 
Basic and applied research that reflects current business marketing theory, methodology, and practice. 
Articles from leading researchers covering topics of mutual interest for the applied psychology of business and academic 
communities. A summary for business marketing practitioners and a structured abstract accompanying each article. 
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Instruction for Authors 
Prepare Your Manuscript 

- Should be written with the following elements in the following order: title page; abstract; keywords; JEL Classification Code; 
main text introduction, literature review/literature background, and Hypothesis development, research methods, results, 
discussion; acknowledgments; declaration of interest statement; references; appendices (as appropriate); table(s) and figures 
should be mentioned. For the best fit of the manuscript please download the article template 

- Should contain a structured abstract of Is 200 words. Structure of abstract should contain (e.g., the purpose of the study, 
research method, result, and findings) 

- Should contain between 3 and 5 keywords.  Including information on choosing a title and search engine optimization. Tips 
for keywords (i.e., Read through your paper and highlight any key terms or phrases that are most relevant to the focus of your 
work; Draw up a shortlist; Try searching with your keywords to ensure the results fit with your article and so you can see how 
useful they would be to others; Narrow down your keywords to ensure they are as accurate as possible; Review your final list 
and ask yourself, will these keywords be most effective at indexing my article online) 

- JEL Classification Code approximately 3 - 5 JEL code. (See. https://www.aeaweb.org/) 
- An extensive piece of work, which presents original research supported by a substantial amount of data, based on the relevant 

recent study.  
- Spelling can be US or UK English so long as the usage is consistent.  
- Please do not use the un-usual term or non-standard terms. For local word-term please put the info to make it clear. 
- Please do not use any jargon in your body of the manuscript. 
- The content of words minimum 5.000 - 8.000 words (Including words in tables/figure) and exclude Author information (e.g., 

name of authors, affiliations, authors identity, and all of the references). Words count starts from Introduction; Literature 
review; Research Method; Results and discussion; Conclusion: Acknowledgment, and Conflict of interest). 

- Total table(s) / figure(s) is maximum 7 (seven). For Long table(s) please put it as appendix in the last page. 
- For references use APA 6th or 7th edition. For all of the references, we suggest using the references software manager (i.e., 

Mendeley, End-Note, Zotero). Please note we automatically reject the manuscript submission if the manuscript uses manual 
writes of references or does not use the references software manager. We suggest for authors use a minimum of 6 (six) years of 
recent studies. Besides for references use a minimum of 25 references. As a commitment for references please note we just 
tolerant approximately 5% by 100% total references with self-citation (only relevant recent studies with the manuscript).  
 
 

Manuscript Checklist 
- The manuscript should be written in good English, we automatically reject by editor-decision the manuscript if the manuscript 

submitted in other languages. Make sure the manuscript has been translated into English.  
- Manuscript submitted in Doc or Docx file (Microsoft word file). We automatically reject if authors submitted the manuscript 

in another format (e.g., PDF).  
- For contributing to the body of knowledge and global reader's impact, we consist the manuscript should be contained the clear 

phenomena, research gap, research contribution, novelty, and state of the art (SoTA). 
- Graphical abstract (optional). This is an image to give readers a clear idea of the content of your article. It should be a maximum 

width of 525 pixels. If your image is narrower than 525 pixels, please place it on a white. 
- Figures should be high quality (1200 dpi for line art, 600 dpi for grayscale, and 300 dpi for color, at the correct size). Figures 

should be supplied in one of our preferred file formats: EPS, PS, JPEG, TIFF, or Microsoft Word (DOC or DOCX) files are 
acceptable for figures that have been drawn in Word.  

- Tables should present new information rather than duplicating what is in the text. Readers should be able to interpret the table 
without reference to the text. Please supply editable files. We do not accept the manuscript submission with copied tables from 
statistical software 

- Equations. If you are submitting your manuscript as a Word document, please ensure that equations are editable with the 
formula-type menu at Microsoft word. We do not accept if the formula writes with manual types. 

- Please use SI units (non-italicized). 
- References. Please note we commitment with references content. All the references should be dominant from Scientific articles 

(at least 75% by total references and a maximum of 25% references by books or any websites to support your data) with a 
minimum of 25 references for each paper. We only accept references from trusted sources and valid references. Besides, the 
references should contain DOI (Digital Object Identifier). Please note we automatically reject the manuscript submission or 
we decide to major revision if we found fatal mistakes in references. 
 

Manuscript Submission Procedures 
To submit your manuscript please click here. Please note that Golden Ratio of Marketing and Applied Psychology of Business 
(GRMAPB) uses Crossref™ to screen papers for unoriginal material. By submitting your paper to the Golden Ratio of Marketing 
and Applied Psychology of Business (GRMAPB) you are agreeing to originality checks during the peer-review and production 
processes. 
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- Details instructions on manuscript submission, please use the Article Template. We only accept the submission of each 
manuscript if use the template. 

- All the submissions only use Online Journal System (OJS) portal at Online Submission. We do not accept the submission via 
email.  

- Golden Ratio Journal is committed to peer-review integrity and upholding the highest standards of review. Once your paper 
has been assessed for suitability by the editor, it will then be single-blind peer-reviewed by independent, anonymous expert 
referees. 

- During the review process, we do not suggest the authors' edit or change the authorship. 
- Only the acceptable article by review process we produce the letter of acceptance (LOA). We do not receive the request of LOA 

early without a review process.  
- All articles that are declared accepted by the review process will be processed immediately as a forth-coming issue with the full 

article (PDF) without waiting for the publication schedule of the edition to end. 
- Articles that are submitted in the middle of the issue period will undergo a review process until the article is accepted and then 

published in the next issue. 
 
Publication Ethics and Publication Malpractice Statement 
This statement clarifies the ethical behavior of all parties involved in the act of publishing an article in Golden Ratio of Marketing 
and Applied Psychology of Business (GRMAPB), including the authors, the editors, the peer-reviewers, and the publisher. Based 
on COPE (Committee of Publication Ethics) 
 
Ethical Guideline for Journal Publication 
The publication of an article in a peer-reviewed Golden Ratio of Marketing and Applied Psychology of Business (GRMAPB) is an 
essential building block in the development of a coherent and respected network of knowledge. It is a direct reflection of the quality 
of the work of the authors and the institutions that support them. Peer-reviewed articles support and embody the scientific method. 
It is therefore important to agree upon standards of expected ethical behavior for all parties involved in the act of publishing: the 
authors, the journal editors, the peer reviewers, the publisher, and the society. Manunggal Halim Jaya as the publisher of this 
Journal takes its duties of guardianship over all stages of publishing extremely seriously and we recognize our ethical and other 
responsibilities. We are committed to ensuring that advertising, reprint, or other commercial revenue has no impact or influence 
on editorial decisions. In addition, Golden Ratio Journal Publisher and the Editorial Board of GRMAPB will assist in 
communications with other journals and/or publishers where this is useful and necessary. 
 
 
Publication decisions 
The editor-in-chief of Golden Ratio of Marketing and Applied Psychology of Business is responsible for deciding which of the 
articles submitted to the journal should be published. The decision is based on the recommendation of the journal's editorial board 
members and reviewers. The journal abides by legal requirements as shall then be in force regarding libel, copyright infringement, 
and plagiarism. The editor confers with the editorial team and reviewers in making this decision. 
 
Non-Discrimination 
The editors and reviewers evaluate manuscripts for intellectual content without regard to race, gender, sexual orientation, religious 
belief, ethnic origin, citizenship, or political philosophy of the authors. 
 
Confidentiality 
The editor, reviewers, and editorial staff must not disclose any information about a submitted manuscript to anyone other than the 
corresponding author, reviewers, potential reviewers, editorial team, and the publisher, as appropriate. 
 
Disclosure and conflicts of interest 
Unpublished materials disclosed in a submitted manuscript must not be used by any of the editorial board members and reviewers 
in their own research. 
 
Duties of Reviewers: Contribution to Editorial Decisions 
The journal uses a double-blind review process. The reviewers advise the editor-in-chief in making the editorial decision. The 
editor-in-chief communicates with authors, as required, and helps them in improving the quality of their research papers. 
 
Promptness 
The journal editors are committed to providing timely reviews to the authors. If a reviewer does not submit his/her report in a 
timely manner, the paper is immediately sent to another qualified reviewer. 
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Confidentiality 
Manuscript content is treated with at most confidentiality. The journal uses a double-blind process. Except for the editor-in-chief, 
the editors and reviewers cannot discuss the paper with any other person, including the authors. 
 
Standards of Objectivity 
The editors and reviewers are required to evaluate papers based on the content. The review comment must be respectful of the 
authors. The reviewers are required to justify their decision and recommendation. 
 
Acknowledgment of Sources 
Reviewers should identify relevant published work that has not been cited by the authors. Any statement that an observation, 
derivation, or argument had been previously reported should be accompanied by the relevant citation. A reviewer should also call 
to the editor's attention any substantial similarity or overlap between the manuscript under consideration and any other published 
paper of which they have personal knowledge. 
 
Disclosure and Conflict of Interest 
Privileged information or ideas obtained through peer review must be kept confidential and not used for personal advantage. 
Reviewers should not consider manuscripts in which they have conflicts of interest resulting from competitive, collaborative, or 
other relationships or connections with any of the authors, companies, or institutions connected to the papers. 
 
Duties of Authors: Reporting standards 
Authors should present an accurate account of the work performed as well as an objective discussion of its significance. Underlying 
data should be represented accurately in the paper. A paper should contain sufficient detail and references to permit others to 
replicate the work wherever possible. Fraudulent or knowingly inaccurate statements constitute unethical behavior and are 
unacceptable. 
 
Data Access and Retention 
Authors may be asked to provide the raw data in connection with a paper for editorial review. They should be prepared to provide 
such data within a reasonable time. 
 
Originality and Plagiarism 
The authors should ensure that they have written entirely original works, and if the authors have used the work and/or words of 
others that this has been appropriately cited or quoted. Papers found with such problems are automatically rejected and authors are 
so advised. In terms of the Golden Ratio Journal policy for plagiarism/similarity is < 20%. 
 
 
Multiple, Redundant, or Concurrent Publication 
When a paper is submitted for possible publication, the submitting author makes a written statement that the paper has not been 
published not it is currently under publication with any other journal. Simultaneous submission is considered unethical and is 
therefore unacceptable. 
 
Acknowledgment of Sources 
Proper acknowledgment of the work of others is required. Authors must cite publications that have led to the authors’ current 
research. 
 
Authorship of the Paper 
Authorship should be limited to those who have made a significant contribution to the research reported in the manuscript. The 
corresponding author has a responsibility to keep co-authors posted with the review process. If accepted, all authors are required to 
give a signed statement that the research work is their original research work. 
 
Hazards and Human or Animal Subjects 
If the work involves chemicals, procedures, or equipment that have any unusual hazards inherent in their use, the author must 
clearly identify these in the manuscript. 
 
Disclosure and Conflicts of Interest 
All authors should disclose in their manuscript any financial or another substantive conflict of interest that might be construed to 
influence the results or interpretation of their manuscript. All sources of financial support for the project should be disclosed. 
 
Fundamental errors in published works 
When an author discovers a significant error or inaccuracy in his/her own published work, it is the author’s obligation to promptly 
notify the journal editor or publisher and cooperate with the editor to retract or correct the paper. 
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Copyright Notice 
Golden Ratio of Marketing and Applied Psychology of Business (GRMAPB) is licensed under Creative Commons Attribution 4.0 
International License. 
 
Authors who publish with this journal agree to the following terms: 

- Authors retain copyright and grant the journal the right of first publication with the work simultaneously licensed under a 
Creative Commons Attribution 4.0 International License that allows others to share the work with an acknowledgment of the 
work's authorship and initial publication in this journal. 

- Authors are able to enter into separate, additional contractual arrangements for the non-exclusive distribution of the journal's 
published version of the work (e.g., post it to an institutional repository or publish it in a book), with an acknowledgment of 
its initial publication in this journal. 

- Authors are permitted and encouraged to post their work online (e.g., in institutional repositories or on their website) prior to 
and during the submission process, as it can lead to productive exchanges, as well as earlier and greater citation of published 
work (See The Effect of Open Access). 
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Dear Reader, 
 

We are pleased to present the first issue of the first volume of the Golden Ratio of 
Marketing and Applied Psychology of Business (GRMAPB). 

In this issue, the journal publishes a number of original articles on topics relevant to 
marketing and applied psychology of business expertise field in different part of the world from a 
myriad of interdisciplinary perspective. 

We are delighted to include articles on the perception of the topic form marketing based 
on digital marketing, service dominant logic and business model canvas for tourism management, 
Service quality (SERVQUAL) and topic related on customer satisfaction 

We hope you will enjoy reading this issue. Of course, we expect various valuable inputs 
from all of our readers so that we can further optimize our performance and dedication to the 
development of science. 
 
 
Sincerely, 
 
 
Dr. Aditya Halim Perdana Kusuma Putra 
Editor in Chief, Golden Ratio of Marketing and Applied Psychology of Business 
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