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Abstract: This study aims to analyze the effect of financial literacy and financial digitalization
on the profitability of MSME:s registered with the Palu City Business Incubator (INBIS) in the
2023-2024 period. Given the crucial role of MSME: in the local economy and the challenges
related to financial literacy and digitalization adoption, this study seeks to provide empirical
evidence. A quantitative approach with descriptive and causal methods was used, involving 30
MSMEs through a census to obtain comprehensive data. Data analysis was carried out using
multiple linear regression. The results showed that financial literacy significantly affected MSME
profitability, making a greater contribution than financial digitalization. Financial digitalization
also had a positive impact, although its contribution was relatively smaller. Simultaneously,
financial literacy and financial digitalization significantly affected MSME profitability. These
findings emphasize the importance of a combination of good financial literacy and adoption of
digital technology. The implication is that the government and INBIS need to design a
sustainable integrated training program to improve MSME digital financial literacy. MSMEs are
advised to actively utilize digital financial platforms and improve their understanding of financial
management. Financial institutions are expected to develop products according to MSME needs
and provide more effective financial education. This research provides insights for stakeholders
in supporting the growth of MSMEs through increasing literacy and digital transformation,

which ultimately contributes to regional economic stability.
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1. INTRODUCTION

The influence that is considered quite significant has been given by Micro, Small and Medium

Enterprises (MSME:s) to the economy, because this sector plays a crucial role in a country's economy

and is also included in the largest group of economic actors for Indonesia in the economic sector

(Arini et al., 2023; Rusyida, 2022). Therefore, MSME:s play an important role in recovering from the

economic crisis (Ibrahim et al., 2024). The low resilience and flexibility of MSME:s in facing various

challenges, including during the pandemic, is caused by the lack of digital literacy (Rusyida, 2022),

and also the low level of financial literacy in Indonesian society is based on the results of an OJK

survey conducted in 2022. The results show that the financial literacy index of Indonesian society is

only 49.68% (OJK, 2022). Although it shows an increase compared to previous years, this figure is

still relatively low compared to the average of several other ASEAN countries, such as Singapore,
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Thailand, and Malaysia (Rahayu, 2022). In addition, there are still many people or MSMEs who do
not have a good understanding of how to utilize this financial digitalization to develop their businesses
(Yolanda et al., 2023a). This is a significant challenge for MSME:s in Indonesia in the era of financial
digitalization.

MSME: really need a deep understanding of financial literacy Given the importance of financial
literacy, MSMEs need a deeper understanding related to managing finances (Mukhtar et al., 2017).
However, as is well known, the Indonesian people have a relatively low level of financial literacy
(Parandy et al., 2024). A similar situation is also experienced by business actors in Palu City, including
Small and Medium Industries (IKM) members of the Business Incubator. Most of these business
actors have not recorded transactions routinely and have not utilized digital financial recording
applications. This problem arises due to the lack of financial literacy, including digital financial
literacy, among business actors in Palu City (Wijayanti et al., 2024a). This shows that the Palu
community, who are also MSMEs, do not implement good financial management practices in their
businesses (Rusyida, 2022).

Financial literacy plays a major role in individual welfare when managing financial matters. This
affects the activities of financial institutions and has an impact on financial stability (Pahlawi et al.,
2024). The rapid growth that has occurred in the digital economy has drawn attention to the
important role of financial literacy in managing the financial performance of MSMEs (Kartini &
Wijaya, 2024). Financial digitalization is also very important for MSME owners. Currently, various
aspects of life, including the business world, are undergoing significant transformation due to the
industrial era 4.0 (Darman, 2019).

Financial digitalization is part of the main point in the current era, which offers convenience for
humans in all walks of life thanks to technological advances. Information and communication
technology continues to develop digitally, allowing information management to be carried out in real
time without involving human intervention through the sophistication of its automatic system
(Rombe et al., 2021). Business actors responded quickly by trying to change their business models
from conventional (offline) to digital (online) in order to face increasingly fierce competition
(Darman, 2019). In recent years, digitalization has been utilized as a form of key strategy adopted by
most companies (Bachri et al., 2023). The presence of internet technology with its various
applications has made many aspects of life easier, eliminating old jobs that are no longer needed.
Important online service providers must also continue to improve and develop the quality of the e-
services they manage to meet the dynamics of customer needs (Muzakir et al., 2021). However, this
digital transformation will not be optimal without being accompanied by adequate financial literacy.
Financial literacy not only includes a basic understanding of financial management, but also the ability
to utilize digital technology in making smarter and more efficient financial decisions.

There has been a lot of research related to financial literacy and digitalization, but studies that
directly link these two variables to the profitability of MSMEs in the INBIS environment are still
limited. Previous studies have shown that financial literacy has a major influence on the profitabilicy
of MSME:s, a person with a deeper understanding of finance, has a greater chance of success (Endarto
& Tirtana, 2020a; Parandy et al., 2024). In addition, financial technology and Financial Literacy can
bring enormous opportunities and potential and have an impact on the Sustainability of MSMEs
(Trimustikapuri et al., 2024). However, several other studies provide evidence that financial literacy
and financial digitalization do not always have a major impact on the profitability of MSMEs (Demu,
2023).

In the context of the ever-evolving digital, financial literacy skills are considered important for the
success of MSMEs, especially related to the application of financial technology that can improve
operational efficiency and increase profitability. Therefore, this article is intended to analyze the
impact of financial literacy and financial digitalization on the profitability of MSMEs registered in
the Palu City Business Incubator (INBIS) in 2023-2024. By highlighting the importance of literacy
and adoption of financial technology, the research carried out is expected to provide insight for
MSME actors so that their financial performance improves, as well as provide suggestions for the
government and financial institutions regarding regulatory planning that supports MSME growth
through increased literacy and digital transformation.
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2. LITERATURE REVIEW

The purpose of the literature review in this study is to analyze the impact of financial literacy and
financial digitalization on the profitability of Micro, Small, and Medium Enterprises (MSMEs)
registered in the Palu City Business Incubator (INBIS) in 2023-2024.

2.1 Financial Literacy

The Financial Services Authority (OJK) defines financial literacy as the skills, knowledge, and
beliefs that shape a person's actions and attitudes when making decisions in managing finances in
order to achieve financial well-being. Competencies included in financial literacy include an
individual's ability to plan and manage finances effectively to meet daily living needs (Trimustikapuri
et al., 2024). Financial understanding enables entrepreneurs to make better financial decisions,
especially in cash management and investment, which have a major impact on the stability and
sustainability of MSMEs (Rahim & Balan, 2021). Financial literacy in MSMEs can be improved
through optimal financial planning, including structured expenses and income, investments, savings,
and facilitating access to credit (Hartina et al., 2023).

Financial literacy emphasizes three main aspects: skills, knowledge, and instincts related to finance.
If a community has good financial literacy, it means that the community also has adequate financial
knowledge, skills to manage finances based on that understanding, and trust in financial service
institutions (Primandari et al., 2024). Awareness of financial literacy is a key factor in planning
finances, determining financial goals, managing finances efficiently, and making investment decisions
that are beneficial for the future (Kartini & Wijaya, 2024). There are four main indicators used to
measure financial literacy, namely basic knowledge of credit management, financial management,
investment management and savings, plus risk management (Chen & Volpe, 1998).

2.2 Digitalization of Finance

The implementation of digital finance is now considered to play an important role in optimizing
business financial management (Wijayanti et al., 2024b). In the financial industry, it improves
performance, increases effectiveness, and efficiency of the financial intermediation process, which in
turn drives economic growth and also plays an important role in various aspects of economic activity
(Ngong, 2024). Fintech includes various digital financial services and platforms that utilize
technology to promote innovative and easily accessible financial services and products. And can help
overcome challenges such as high costs, limited physical access, and low levels of financial literacy
(Rahayu, 2022). The increasingly developing technology has significantly changed the way financial
services are designed, developed, and used. Fintech combines technology with financial services (Bhatt
et al., 2022) and can increase competitiveness in the market by encouraging MSME:s to innovate in
their products and services (Putri & Kadang, 2024).

Digital finance in the digitalization era is related to individual understanding of financial services
from offers provided by financial institutions, including banks or non-bank institutions (Widyastuti
etal., 2024). Financial digitalization offers inherent advantages in terms of information collection and
analysis. With the help of big data, artificial intelligence, and blockchain technology, digital finance
can access and process information at very low costs (Lu et al., 2024). In financial digitalization, there
are three main indices used as indicators, namely the Digital Financial Inclusion Index, the Digital
Intelligence Index, and the World Bank Digital Adoption Index (Tok & Heng, 2022).

2.3 Profitability

In general, profitability refers to the results obtained by a company in the form of income that has
been reduced by all costs paid within a certain period of time and is the company's ability to make a
profit (Putra & Kadang, 2020; Zaki & Qoura, 2019). Profitability can also be interpreted as an
increase in owner's equity resulting from success in running business operations (Rianisari et al.,
2020). Profitability ratios are Return on Equity (ROE), Net Profit Margin (NPM), Return On Asset
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(ROA) and are measuring tools used to assess a company's competence in generating profits. This
ratio also provides a description of how far the effectiveness of the company's management is reflected
in the profits generated through sales and investment income. In general, this ratio shows the level of
company efficiency (Dewanto, 2017; Muhammad et al., 2016; Ramadhani et al., 2019).

Profitability should be a primary concern for all business actors because it can help assess the extent
to which a company can survive. In general, profitability measures are used to estimate how financial
conditions relate to the profits and losses obtained by business actors (Yusuf et al., 2022). Profitability
is always calculated through the company's asset ownership and is the main indicator that reflects the
company's competence in terms of obtaining profits from ongoing operational activities (Harahap et
al., 2024; Totanan et al., 2021). The most commonly used profitability indicators include net profit
margin, return on capital employed (ROCE), return on invested capital (ROI), return on equity,
EBIT margin, and EBITDA margin (Perisa et al., 2017).

2.4 Hypothesis

Awareness of basic financial concepts is the core of financial literacy, so that financial insight has
a major impact on profitability. A better understanding of finance can increase profitability, and there
is a positive influence found on financial literacy with MSME profitability (Sohilauw et al., 2020).
Completed research provides evidence that attitudes, behaviors, and financial knowledge have a
significant effect on MSME profitability (Rahim & Balan, 2020). Financial literacy plays an essential
role in company profitability (Yang & Liu, 2023). The higher the financial literacy, the lower the
potential for fraud or failure when managing finances (Endarto & Tirtana, 2020b).

Technological advances have driven changes in various aspects, even almost all daily activities and
businesses (Ismail et al., 2023). One of the most prominent technological advances in the digital era
in Indonesia today is Financial Technology (FinTech) in financial services (Ferdinandus et al., 2022).
Financial digitalization can speed up and simplify the transaction process, which in turn reduces costs
and increases profitability for small and medium enterprises (Yolanda et al., 2023b). Research shows
that the implementation of fintech or financial digitalization can result in better financial
performance, including in terms of profitability (Djoewita et al., 2024).

The impact of financial literacy is increasing along with the increasing complexity of digital
finance. A good understanding of finance is essential to recognize the risks and benefits of various
digital financial services and products (Yang et al., 2023). Research shows a significant relationship
between financial literacy and digital financial access (Frimpong et al., 2022). Based on linearity
testing, it was found that business development is significantly influenced by digital financial literacy
(Ardiansyah et al., 2023). Financial literacy and fintech do have a significant influence on MSME
performance, including in terms of profitability. The profitability of MSMEs in Bantul has been
shown to have a significant and positive influence from financial literacy and financial digitalization
(Ardiansyah et al., 2023). Therefore, the following hypothesis is proposed:

H1: Financial Literacy Affects Profitability
H2: Financial Digitalization has an impact on Profitability
H3: Financial Literacy and Financial Digitalization simultaneously affect Profitability

3. RESEARCH METHOD AND MATERIALS

This study uses a quantitative approach with a descriptive and causal design to analyze the impact
of financial literacy and financial digitalization on MSME profitability. The descriptive approach is
used to provide an overview of the level of financial literacy, financial digitalization, and MSME
profitability. Meanwhile, the causal approach is used to analyze the effect of financial literacy and
financial digitalization on MSME profitability. This study involves two independent variables, namely
financial literacy and financial digitalization, and one dependent variable, namely profitability.
Population is a collection of subjects or objects that have specific criteria and qualities and are used
by researchers as the focus of research to be studied, with the intention of drawing conclusions from
the results of the analysis of samples that represent the entire group (Primandari et al., 2024). The
population in this study were all MSME:s registered with the Palu City Business Incubator (INBIS)
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in 2023-2024, totaling 30 MSMEs . A sample is defined as a part of the population that is specifically
selected for observation or research purposes (Susanto et al., 2024 ). The sample of this study was the
entire population, namely 30 MSMEs, which were selected using the census method. In this study,
each MSME was represented by one respondent who was the owner or financial manager of the
MSME. Given that the number of MSMEs sampled was 30, the number of respondents involved in
this study was 30 respondents. The selection of respondents was carried out by ensuring that they had
a good understanding of the operations and finances of the MSME in question.

Data collection was conducted by distributing questionnaires directly to 30 respondents who were
the research sample. Respondents were given an explanation of the purpose of the research and
instructions for filling out the questionnaire. The questionnaires were collected after the respondents
had completed the questionnaires. The questionnaire was designed to collect primary data on financial
literacy, financial digitalization, and MSME profitability. The questionnaire consisted of three main
parts, each measuring these variables. The questions in the questionnaire were arranged based on
indicators relevant to each variable, obtained from a literature review and previous studies. Before
being used in the study, the questionnaire was pre-tested on a small group of MSME actors outside
the research sample to ensure the validity of the content and clarity of the questions. The results of
the trial were used to revise and improve the questionnaire before being distributed to respondents.

The data collected from the questionnaire were analyzed using multiple linear regression
techniques. Before being analyzed, the data from the questionnaire were processed through coding
stages and data entry into statistical software. Coding was done to change the respondents’ answers
into quantitative data that could be analyzed. After the data was entered, a check was carried out to
ensure there were no errors in the data input. Multiple linear regression was used to test the effect of
financial literacy and financial digitalization on the profitability of MSMEs

4. RESULTS AND DISCUSSION

Validity testing is carried out to test the validity of the measuring instrument. A measuring
instrument is said to be valid if it is able to measure what should be measured and is able to reveal the
data studied accurately. The validity of the measuring instrument is known by comparing the
calculated r value with the table r.

Table 1. Validity Test

Variables R count R Table Information
X1.1 0.813 0.3494 Valid
X1.2 0.610 0.3494 Valid
X1.3 0.610 0.3494 Valid
X1.4 0.608 0.3494 Valid
X1.5 0.835 0.3494 Valid
X1.6 0.612 0.3494 Valid
X1.7 0.611 0.3494 Valid
X1.8 0.783 0.3494 Valid
X1.9 0.579 0.3494 Valid

X1.10 0.783 0.3494 Valid
X1.11 0.567 0.3494 Valid
X2.1 0.805 0.3494 Valid
X2.2 0.739 0.3494 Valid
X2.3 0.855 0.3494 Valid
X2.4 0.507 0.3494 Valid
X2.5 0.837 0.3494 Valid
X2.6 0.837 0.3494 Valid
X2.7 0.888 0.3494 Valid
X2.8 0.739 0.3494 Valid
Y1.1 0.603 0.3494 Valid
Y1.2 0.645 0.3494 Valid
Y1.3 0.761 0.3494 Valid
Y1.4 0.771 0.3494 Valid
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Variables R count R Table Information
Y1.5 0.827 0.3494 Valid
Y1.6 0.853 0.3494 Valid
Y1.7 0.679 0.3494 Valid
Y1.8 0.697 0.3494 Valid
Y1.9 0.639 0.3494 Valid

Based on the table 1, all items on the measuring instrument for all variables are declared valid
because the calculated r value is greater than the r-table. Reliability testing is used to test the reliability
of research instruments. A questionnaire is said to be reliable if the responses given by respondents to
questions or statements are stable and consistent even though the time is different. The instrument is
considered reliable when the Cronbach's Alpha value exceeds 0.6.

Table 2. Reliability Test

Variables Cronbach's alpha Information
X1 0.813 Reliable
X2 0.908 Reliable
Y 0.877 Reliable

The test results show that the Cronbach's Alpha value on variable X1 is 0.813, variable X2 is
0.908, and variable Y is 0.877. Because all variables have Cronbach's Alpha values that exceed 0.6,
each variable is declared reliable.

4.1. Normality Test

Table 3. Normality Test
Unstandardized Residual
N 30
Normal Mean 1.2084704
Paraj:te“ Std. Deviation 1.49517523
Most Extreme AbS(,)l,u = 136
Differences POSltl‘Ve 110
Negative -.136
Test Statistics 136
Asymp. Sig. (2-tailed) 162 ¢
a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.

The normality testing method using Kolmogorov-Smirnov shows an Asymp. Sig. (2-
tailed) value of 0.162, which exceeds 0.05. This result indicates that the data is normally distributed.

4.2. Multicollinearity Test

Table 3. Multicollinearity Test

Coefficients a

Unstandardized Standardized Collinearity Statistics
Coefficients Coefficients
B S Beta Tolerance VIF
Error
(Constant) -3.054 4.279 -714 | 481

1 X1 .644 114 .669 5,659 | .000 .656 1,524

X2 331 137 .286 2,420 | .023 .656 1,524
a. Dependent Variable: Y

The results of the multicollinearity test show that the tolerance value for varijables X1 and X2 is
0.656, and the VIF value is 1.524 respectively. Since the tolerance value is greater than 0.01 and the
VIEF value is below 10, the regression model does not indicate multicollinearity.
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4.3. Heteroscedasticity Test

Table 4. Heteroscedasticity Test

Coefficients a

Unstandardized Standardized Collinearity
Coefficients Coefficients . Statistics
Std. Sig.
B Beta Tolerance  VIF
Error
(Constant) -3.486 4214 -.827 | 415
1 X1 702 .108 727 6,515 | .088 .695 1,439
X2 .265 .129 230 2,056 | .050 .695 1,439
a. Dependent Variable: Y

The results of the heteroscedasticity test show a significance value greater than 0.05, which
indicates the absence of heteroscedasticity symptoms.

4.4. Auto Correlation Test

Table 5. Auto Correlation Test
Model Summary ®

. Std. Change Statistics
R Adjusted Error of R Sio. F Durbin-
Square the Square dflt  df2 & Watson
Square it | (s Change Change
1 '858 753 734 2.119 753 41.112 2 27 .000 1,004

a. Predictors: (Constant), X2, X1
b. Dependent Variable: Y

Autocorrelation testing was conducted to ensure that there were no deviations in correlation
between sample members. The results showed a Durbin-Watson value of 1.004. This number is in
the interval dU = 1.594 with 4-dU = 2.406, which means that the tested model is free from
autocorrelation.

4.5. Regression Analysis Test
Table 5. Regression Analysis Test

Coefficients a

Unstandardized Standardized Collinearity Statistics
Coefficients Coefficients
B Std. Error Beta Tolerance VIF
(Constant) -3.054 -714
1 X1 .644 114 .669 5,659 | .000 .656 1,524
X2 331 137 286 2,420 .023 .656 1,524

a. Dependent Variable: Y

Data processing using multiple linear regression techniques produces the following regression
equation:

Y =-3.054 + 0.644X1 + 0.331X2

The constant of -3.054 indicates that when Financial Literacy (X1) and Financial Digitalization
(X2) are zero, Profitability (Y) will have a negative value of 3.054. The regression coefficient of X1 of
0.644 indicates that every increase of one unit of financial literacy will increase profitability by 0.644
units, assuming other variables are constant. The regression coefficient of X2 of 0.331 indicates that
every increase of one unit of financial digitalization will increase profitability by 0.331 units, assuming
other variables are constant.
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4.6. T-test

Table 6. T-Test

Coefficients a

Unstandardized =~ Standardized Collinearity
Coefficients Coefficients Statistics
B Std. Beta Tolerance VIF
Error
(Constant) -3.054 | 4.279 -714 | 481
1 X1 .644 114 .669 5,659 | .000 .656 1,524
X2 331 137 .286 2,420 | .023 .656 1,524
a. Dependent Variable: Y

e Hypothesis 1: Financial Literacy (X1) has a significance value of 0.000, which is less than
0.05. This result proves that Financial Literacy has a significant effect on Profitability.

e Hypothesis 2: Financial Digitalization (X2) has a significance value of 0.023, which is less
than 0.05. This result proves that Financial Digitalization has a significant effect on

Profitability.
4.7. F-Test
Table 7. F-Test
ANOVA a
Model Sum of Squares df Mean Square F Sig.
Regression 369,375 2 184,688 41.112 .000 b
1 Residual 121,291 27 4.492
Total 490,667 29

a. Dependent Variable: Y
b. Predictors: (Constant), X2, X1

Significance value The significance value in the F test is 0.000, which is less than 0.05. This proves
that profitability is significantly influenced by financial literacy and financial digitalization
simultaneously.

4.8.R? Test

Table 8. R* Test
Model Summary b

. Std. Change Statistics Durbin-Watson
Adjusted
R Error of R .
R R F Sig. F
Square Square the Square Ch dfi  df2 Ch
q Estimate  Change ange ange
1 '8a68 753 734 2.119 753 41.112 2 27 .000 1,004

a. Predictors: (Constant), X2, X1
b. Dependent Variable: Y

Based on the test results, the R Square value is 0.753, which means that 75.3% of the variation in
profitability (Y) can be explained by financial literacy (X1) and financial digitalization (X2). The

remaining 24.7% is influenced by other factors not included in this research model.

4.9. Discussion

The results of this study indicate that financial literacy and financial digitalization have a positive
and significant effect on the profitability of MSMEs in Palu City. Financial literacy has a greater
influence than financial digitalization. This is in line with the theory that states that a good
understanding of finance helps MSMEs in making more appropriate and effective financial decisions.
Financial digitalization also has a positive effect, but its contribution is smaller than financial literacy.
This may be due to the uneven level of technology adoption among MSME: in Palu City.
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Simultaneously, financial literacy and financial digitalization contribute significantly to the
profitability of MSMEs. This indicates the importance of a combination of good financial literacy
skills and the use of digital technology to improve the financial performance of MSMEs. The results
of this study strengthen the theory of the importance of developing financial literacy training
programs and access to digital technology for MSME:s.

5. CONCLUSION

Based on the results of the study, it can be concluded that financial literacy and financial
digitalization have a positive and significant effect on the profitability of MSMEs in Palu City.
Financial literacy has a greater influence than financial digitalization. Simultaneously, financial
literacy and financial digitalization provide a significant contribution to the profitabilicy of MSMEs.

REFERENCES

Ardiansyah, LY, Darusalam, D., & Febriana, W. (2023). The Influence of Digital Financial Literacy on Business
Development: A Case Study of MSMEs in Praya, Central Lombok Regency. Income : Digital Business
Journal , 1 (1), 59-66. https://doi.org/10.30812/income.v1il.2659

Arini, VN, Kurniansi, K., Parwati, NMS, & Fera, F. (2023). Analysis and Marketing Mix of MSME
Development Prospects in Karawana Village, Dolo District, Sigi Regency . 1, 182-193.

Bachri, S., Putra, SM, Farid, ES, Darman, D., & Mayapada, AG (2023). The Digital Marketing To Influence
Customer Satisfaction Mediated By Purchase Decision. Jurnal Aplikasi Manajemen , 21 (3).
https://doi.org/10.21776/ub.jam.2023.021.03.03

Bhatt, A., Joshipura, M., & Joshipura, N. (2022). Decoding the trinity of Fintech, digitalization and financial
services: An integrated bibliometric analysis and thematic literature review approach. Cogent
Economics & Finance , 10 (1), 2114160. https://doi.org/10.1080/23322039.2022.2114160

Chen, H., & Volpe, R. P. (1998). An Analysis of Personal Financial Literacy Among College Students. Financial
Services Review , 7 (2), 107—128. https://doi.org/10.1016/S1057-0810(99)80006-7

Darman. (2019). Financial Technology (FinTech): Characteristics and Quality of Loans in Peer to Peer Lending
in Indonesia. Journal of  Technology =~ Management R 18 ), 130-137.
hetps://doi.org/10.12695/jmt.2019.18.2.4

Demu, Y. (2023). The Influence Of Product Quality, Financial Literacy, Digital Literacy, Financial
Management, And Digital Marketing On The Profitability of MSME Businesses. Interdisciplinary
Journal and Humanity (Injurity) , 2 (7), 576-591. https://doi.org/10.58631/injurity.v2i7.91

Dewanto, AK (2017). The Effect Of Leverage Ratio And Profitability On The Value Of Food And Beverage
Industry Companies Listed On The Indonesia Stock Exchange. On Line, 3 (1).

Djoewita, D., Handayati, P., & Maharani, SN (2024). The Role of Financial Technology and Financial Literacy
to Improve Financial Performance of MSME:s in the Malang Region. Accounting 45 , 5 (1), 11-29.
https://doi.org/10.30640/akuntansi45.v5i1.2393

Endarto, EAP, & Tirtana, AA (2020a). The Influence of Financial Literacy on the Profitability of Micro, Small
and Medium Enterprises in Tangerang City. Ultimaccounting : Journal of Accounting Science , 12
(2), 270-293. https://doi.org/10.31937/akuntansi.v12i2.1877

Endarto, EAP, & Tirtana, AA (2020b). The Influence of Financial Literacy on the Profitability of Micro, Small
and Medium Enterprises in Tangerang City. Ultimaccounting : Journal of Accounting Science , 12
(2), 270-293. hteps://doi.org/10.31937/akuntansi.v12i2.1877

Ferdinandus, SJ, Bugis, MSG, & Pattiruhu, JR (2022). Analysis of the Influence of Financial Technology on the
Profitability of State-Owned Banking Companies in Indonesia . 11, 1039-1045.

Frimpong, S. E., Agyapong, G., & Agyapong, D. (2022). Financial literacy, access to digital finance and

performance of SMEs: Evidence From Central region of Ghana. Cogent Economics & Finance , 10
(1), 2121356. https://doi.org/10.1080/23322039.2022.2121356

Harahap, LM, Sari, MM, Simanjuntak, H., Sitompul, PS, & Saragih, A. (2024). The Influence of Budgeting on
the Profitability of MSMEs (Case Study of the Ndower Solo Pentol Stall at the MMTC Market,
Medan) . 1.

Hartina, H., Goso, G., & Palatte, MH (2023). Analysis of the Impact of Financial Literacy and Financial
Management on MSME Financial Performance . 6 .

Ibrahim, Al, Setiawan, M., Noermijati, & Rahayu, M. (2024). Hr Innovation In Mediating Entrepreneurial
Motivation In Improving The Competitive Ability Of Palu Fried Onions Msmes. Business,

Management and Economics Engineering , 22 (01), 77-95.
https://doi.org/10.3846/bmee.2024.19933

@ @ @ 2025 The Author(s). This open access article is distributed under a Creative Commons Attribution ~ Page 236 of 238
NS5y sa | (CC-BY-SA) 4.0 license.


https://doi.org/10.52970/grfm.v5i1.997
https://goldenratio.id/index.php/grfm
https://issn.lipi.go.id/terbit/detail/20210426320149730
https://doi.org/10.30812/income.v1i1.2659
https://doi.org/10.21776/ub.jam.2023.021.03.03
https://doi.org/10.1080/23322039.2022.2114160
https://doi.org/10.1016/S1057-0810(99)80006-7
https://doi.org/10.12695/jmt.2019.18.2.4
https://doi.org/10.58631/injurity.v2i7.91
https://doi.org/10.30640/akuntansi45.v5i1.2393
https://doi.org/10.31937/akuntansi.v12i2.1877
https://doi.org/10.31937/akuntansi.v12i2.1877
https://doi.org/10.1080/23322039.2022.2121356
https://doi.org/10.3846/bmee.2024.19933

Afifah Sitriani et al. Golden Ratio of Finance Management, Vol.5, Issue. 1 (2025)

https://doi.org/10.52970/grfm.v5i1.997

Website: https://goldenratio.id/index.php/grfm ISSN [Online)]: 27766780

Ismail, M., Sudjiman, LS, & Ferinia, R. (2023). Financial Literacy, Digital Awareness, Managerial Position: An
Evidence from Financial Research. Coopetition : Scientific Journal of Management , 14 (1), 29-42.
https://doi.org/10.32670/coopetition.v14i1.2906

Kartini, T., & Wijaya, JH (2024). Analysis of Financial Literacy and Capital Access to the Financial Performance
of MSMEs in Subang Regency . 5, 199-207.

Lu, Z., Zhitao, W., Minghuan, L., Yajun, D., & Runkai, N. (2024). How Digital Finance Affects The Financial
Asset Allocation Of Brick-And-Mortar Businesses. Economic Research-Ekonomska Istrazivanja , 37
(1), 2341219. https://doi.org/10.1080/1331677X.2024.2341219

Muhammad, N., Kasim, MY, & Fattah, V. (2016). The Effect of Dividend Policy, Profitability, and Company
Asset Growth on Company Value in the Manufacturing Industry on the Indonesia Stock Exchange.
Journal of Management Science, Tadulako University (JIMUT) , 2 (3), 281-292.
hetps://doi.org/10.22487/jimut.v2i3.65

Mukhtar, T., Evvy, RNP, & Darman, D. (2017). The Role Of Financial Literacy In Creative Industry Growth:
Women Entrepreneur Study Of Donggala Woven Fabric Industry. Russian Journal of Agricultural
and Socio-Economic Sciences , 69 (9), 191-195. https://doi.org/10.18551/rjoas.2017-09.24

Muzakir, M., Bachri, S., Adam, RP, & Wahyuningsih, W. (2021). The analysis of forming dimensions of e-
service quality for online travel services. International Journal of Data and Network Science , 239—
244. https://doi.org/10.5267/}.ijdns.2021.6.010

Ngong, C. A. (2024). Financial technology and economic growth nexus in the East African community states.
Journal of Economics, Finance and Administrative Science , 29 (58), 263-276.
https://doi.org/10.1108/JEFAS-01-2022-0009

OJK. (2022). Financial Literacy . Financial Services Authority. https://www.ojk.go.id/id/kanal/edukasi-dan-
perlindungan-konsumen/Pages/Literasi-Keuangan.aspx

Pahlawi, N., Alie, MS, , Hasbullah, Hasbullah, Reny, A., Desmon, D., Cn, Y., & Indriyani, S. (2024). The
Influence of Financial Literacy, Ease of Digital Payment and Financial Inclusion on the Performance
of UMKM in the City of Bandar Lampung. . . COSTING, 7, 722-733.

Parandy, LM, Ratna Tungga Dewa, DM, Adhi Pramono, S., Restu Suwondo, JP, & Nurdiani, TW (2024).
Analysis of The Influence of Digital Financial Literacy Understanding on The Profitability of Small

and Medium Micro Enterprises. Journal of Information Systems and Technology , 19-23.
hetps://doi.org/10.60083/jsisfotek.v6il.341

Perisa, A., Kurnoga, N., & Sopta, M. (2017). Multivariate analysis of profitability indicators for selected
companies of Croatian market . : 231-242.

Primandari, NR, Utami, EY, Nurhakim, A., Uli, NZ, & Utomo, B. (2024). Analysis of the Influence of Financial
Literacy on the Performance and Sustainability of MSMEs in Indonesia . 08 (02).

Putra, R., & Kadang, J. (2020). The Effect of Operating Leverage and Financial Leverage on Profitability . 6 .

Putri, SSC, & Kadang, J. (2024). The Role of Financial Literacy and Financial Technology in Improving MSME
Performance . 7 , 3287-3296.

Rahayu, R. (2022). Analysis of Factors Affecting the Level of Digital Financial Literacy: A Study on Generation
Z in Indonesia. Indonesian Accounting and Business Review , 6 (1), 74-87.
https://doi.org/10.18196/rabin.v6il.14268

Rahim, S., & Balan, V.R. (2020). Financial Literacy: The Impact on the Profitability of the SMEs in Kuching.
International Journal of  Business and Society R 21 (3), 1172-1191.
https://doi.org/10.33736/ijbs.3333.2020

Ramadhani, D., Sukoco, A., & Suyono, J. (2019). Capital Structure Analysis To Optimize The Profitability Of
Msmes (Case Study On Msmes Hikmah In Sidoarjo, East Java, Indonesia). Journal of World
Conferences JWC) , 1 (2), 241-250. hteps://doi.org/10.29138/prd.v1i2.161

Rianisari, A., Husnah, H., & Bidin, CRK (2020). The Effect of Liquidity, Leverage, and Profitability on Stock
Prices of the Food and Beverage Industry at the IDX. Journal of Management Science, Tadulako
University JIMUT) , 4 (2), 113-120. https://doi.org/10.22487/jimut.v4i2.112

Rombe, E., Zahara, Z., Santi, IN, & Rahadhini, MD (2021). Exploring e-mobile banking implementation
barriers on Indonesian millennial generation consumers. International Journal of Data and Network
Science , 5 (4), 579-586. https://doi.org/10.5267/i.ijdns.2021.8.010

Rusyida, WY (2022). The Influence of Managerial Ability, Financial Literacy, and Risk Mitigation on the
Sustainability of MSME Businesses. Insight: Journal of Management, Economics and
Entrepreneurship , 1 (1), 01-19. https://doi.org/10.58192/wawasan.v1il.181

Sohilauw, MI, Nohong, M., & Sylvana, A. (2020). (The Relationship between Financial Literacy, Rational
Financing Decisions and Financial Achievement: A Study .

Susanto, P.C., Arini, D.U., Yuntina, L., Soehaditama, J., & Nuraeni, N. (2024). Quantitative Research
Concepts: Population, Sample, and Data Analysis (A Literature Review). Multidisciplinary Journal of
Science , 3 (1), 1-12. https://doi.org/10.38035/jim.v3i1.504

@ @ @ 2025 The Author(s). This open access article is distributed under a Creative Commons Attribution ~ Page 237 of 238
NS5y sa | (CC-BY-SA) 4.0 license.


https://doi.org/10.52970/grfm.v5i1.997
https://goldenratio.id/index.php/grfm
https://issn.lipi.go.id/terbit/detail/20210426320149730
https://doi.org/10.32670/coopetition.v14i1.2906
https://doi.org/10.1080/1331677X.2024.2341219
https://doi.org/10.22487/jimut.v2i3.65
https://doi.org/10.18551/rjoas.2017-09.24
https://doi.org/10.5267/j.ijdns.2021.6.010
https://www.ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/Literasi-Keuangan.aspx
https://www.ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/Literasi-Keuangan.aspx
https://doi.org/10.60083/jsisfotek.v6i1.341
https://doi.org/10.18196/rabin.v6i1.14268
https://doi.org/10.33736/ijbs.3333.2020
https://doi.org/10.29138/prd.v1i2.161
https://doi.org/10.22487/jimut.v4i2.112
https://doi.org/10.5267/j.ijdns.2021.8.010
https://doi.org/10.58192/wawasan.v1i1.181
https://doi.org/10.38035/jim.v3i1.504

Afifah Sitriani et al. Golden Ratio of Finance Management, Vol.5, Issue. 1 (2025)

https://doi.org/10.52970/grfm.v5i1.997

Website: https://goldenratio.id/index.php/grfm ISSN [Online)]: 27766780

Tok, yoke wang, & Heng, dyna. (2022). Fintech: Financial Inclusion or Exclusion .

Totanan, C., Mayapada, AG, Yamin, NY, Parwati, NMS, & Indriasari, R. (2021). The effect of patronage buying
motives on small business profitability: Evidence from Indonesia. Innovative Marketing , 17 (1), 109—
119. https://doi.org/lO.Zl 511/im.17(1).2021.09

Trimustikapuri, T., Fatlina, Z., Fattah, V., & Samudra, S. (2024). Financial Literacy Development Assistance
in Improving MSME Performance . 5 .

Widyastuti, U., Respati, DK, Dewi, VI, & Soma, AM (2024). The nexus of digital financial inclusion, digital
financial literacy and demographic factors: Lessons from Indonesia. Cogent Business & Management
, 11 (1), 2322778. https://doi.org/10.1080/23311975.2024.2322778

Wijayanti, W., Fatlina, F., Fera, F., & Fattah, V. (2024a). Implementation of Digital Finance in Small and
Medium Enterprises Assisted by the Palu City Business Incubator . 1 .

Yang, J., & Liu, X. (2023). The role of sustainable development goals, financial knowledge and investment
strategies on the organizational profitability: Moderating impact of government support. Economic
Research-Ekonomska Istrazivanja , 36 (1), 1570-1591.
https://doi.org/10.1080/1331677X.2022.2090405

Yang, J., Wu, Y., & Huang, B. (2023). Digital finance and financial literacy: Evidence from Chinese households.
Journal of Banking & Finance , 156, 107005. https://doi.org/10.1016/j.jbankfin.2023.107005

Yolanda, S., Shaddig, S., Faisal, H., & Kurnianti, I. (2023a). The Role of Digital Financial Management in
Financial Management of MSMEs in Banjarmasin. Indonesian Red Crescent Humanitarian Journal ,
2 (1), 23-32. https://doi.org/10.56744/irchum.v2i1.31

Yusuf, M., Fitriyani, ZA, Abdilah, A., Ardianto, R., & Suhendar, A. (2022). The Impact Of Using Tokopedia
On Profitability And Consumer Servic . 30 , 559-573.

Zaki, K., & Quora, O. (2019). Profitability in Egyptian hotels: Business model and sustainability impact.
Research in Hospitality Management, 9 (), 89-98.
https://doi.org/ 10.1080/22243534.2019.1689698

@ @ @ 2025 The Author(s). This open access article is distributed under a Creative Commons Attribution ~ Page 238 of 238
NS5y sa | (CC-BY-SA) 4.0 license.


https://doi.org/10.52970/grfm.v5i1.997
https://goldenratio.id/index.php/grfm
https://issn.lipi.go.id/terbit/detail/20210426320149730
https://doi.org/10.21511/im.17(1).2021.09
https://doi.org/10.1080/23311975.2024.2322778
https://doi.org/10.1080/1331677X.2022.2090405
https://doi.org/10.1016/j.jbankfin.2023.107005
https://doi.org/10.56744/irchum.v2i1.31
https://doi.org/10.1080/22243534.2019.1689698

