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ABSTRACT

This research looks at how lifestyle, financial literacy, and fintech payments affect
university students’ financial management practices. It aims to identify the
extent to which digital payment usage, financial knowledge, and consumption
patterns influence students’ ability to manage their finances effectively. A
quantitative explanatory technique is used in this research. Purposive sampling
was applied to gather data collected from Universitas Dian Nuswantoro Faculty
of Economics and Business students. Respondents were given a standardized
questionnaire employing a 5-point Likert scale. To assess the correlations
between the variables, the data were analyzed through Structural Equation
Modeling (SEM) with the Partial Least Squares (PLS) method. The findings show
that fintech payment, financial literacy, and lifestyle have significant effects on
financial management behavior, both partially and simultaneously. Financial
literacy shows the strongest influence, while fintech payment and lifestyle also
contribute to shaping financial behavior among students. This study presents
empirical data on financial behavior, especially with regard to students' use of
digital finance. Practically, the findings highlight the importance of
strengthening financial literacy and promoting responsible use of digital
payment systems to support better financial decision-making.

Financial Literacy, Financial Management Behavior, Fintech Payment, Lifestyle.
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The rapid advancement of digital technology has fundamentally transformed financial transaction
systems, shifting from conventional cash-based mechanisms toward integrated and technology-driven digital

platforms (Venkatesh et al., 2016).

This transformation has significantly accelerated the development of

financial technology (fintech), which integrates financial services with modern technological innovations to
enhance efficiency, accessibility, and convenience in financial activities (Dahlberg et al., 2015). Fintech has
become an essential component of the digital economy, enabling individuals and businesses to conduct
financial transactions seamlessly through mobile devices and internet-based applications (Oliveira et al.,
2016). Among various fintech services, fintech payment has emerged as one of the most widely adopted

innovations, facilitating electronic

transactions without physical cash and reducing transaction barriers

related to time and location (Jensen & Bettina Cornwell, 2021). The increasing adoption of fintech payment is
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particularly evident among university students, who are generally categorized as digital natives with a high
level of familiarity and adaptability toward technological advancements (Slade et al., 2015). This group has
been exposed to digital technology from an early age, enabling them to adopt and utilize fintech services
seamlessly in their daily financial activities. Students frequently use fintech payment platforms for various
purposes, including online shopping, transportation services, food delivery, and digital subscriptions (Kim,
2018). The convenience, speed, and promotional incentives offered by fintech applications have further
encouraged the widespread use of digital payment systems among this population. Previous studies
demonstrate that perceived benefits, perceived ease of use, and trust significantly influence the adoption of
digital payment systems, highlighting their role in shaping individual behavior within the framework of
technology acceptance (Dinh, 2024). This condition weakens the psychological perception of loss during
transactions, which may lead to impulsive spending behavior and reduced financial discipline (Runnemark et
al., 2015). Several empirical studies suggest that consumers are more likely to increase their spending when
using digital payment methods rather than cash, as the abstraction of money reduces cognitive control over
expenditure decisions (Chen & Lien, 2013). Consequently, although fintech payment enhances transaction
efficiency, it may simultaneously increase the risk of poor financial management if not supported by adequate
financial awareness (Soman, 2001).

Financial literacy is defined as the ability to understand financial concepts and apply such
understanding when making effective financial decisions, including budgeting, saving, investing, and
managing financial risks (Mitchell, 2017). For university students, financial literacy is particularly important
during the transition toward economic independence, as they begin to manage their personal finances more
actively. Individuals with higher levels of financial literacy tend to demonstrate more responsible financial
behavior, such as maintaining budgets, controlling expenses, and prioritizing long-term financial goals (Xiao
& Porto, 2017). Empirical evidence consistently shows that financial knowledge has a significant and positive
effect on financial management practices, suggesting that knowledge and understanding are essential
determinants of financial well-being (OCDE, 2020). However, the level of financial literacy among students is
not uniform. While some students possess sufficient knowledge to manage their finances effectively, others
still lack basic financial understanding, leading to suboptimal financial decisions (Huston, 2010). Limited
financial literacy is often associated with excessive consumption, inadequate saving behavior, and poor
financial planning. In the context of digital financial services, insufficient financial literacy may exacerbate the
negative effects of fintech payment usage, as individuals may be unable to control their spending despite
having access to advanced financial tools. Therefore, financial literacy is not only a complementary factor but
also a critical foundation that determines whether fintech adoption leads to positive or negative financial
outcomes (Adele Atkinson, 2012). Among university students, lifestyle is strongly influenced by social
interactions, peer groups, and exposure to digital media. Social media platforms continuously promote new
consumption trends, encouraging individuals to engage in various forms of spending to maintain their social
identity and status (Solomon, 2017). This phenomenon is further reinforced by marketing strategies
embedded in fintech applications, such as discounts, cashback offers, and limited-time promotions, which can
stimulate consumption behavior. As a result, lifestyle factors often drive individuals to prioritize wants over
needs, leading to consumptive tendencies and reduced financial discipline (Kotler & Keller, 2016).

The influence of lifestyle on financial behavior is closely related to psychological factors, particularly
the fear of missing out (FOMO). FOMO refers to the anxiety individuals experience when they believe that
others are engaging in rewarding experiences without them. In the context of digital consumption, FOMO can
encourage individuals to make impulsive purchases in order to conform to social expectations or trends (Good
& Hyman, 2020). This behavior is amplified in environments where social comparison is easily accessible, such
as social media platforms. Research indicates that FOMO significantly influences purchase intentions and
spending behavior, suggesting that monetary choices are frequently driven by emotional and social
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considerations rather than logical assessment (Przybylski et al., 2013). Financial management behavior can be
described as an individual’s ability to plan, organize, control, and evaluate financial resources effectively. It
encompasses various activities, including budgeting, expense management, saving, and financial decision-
making. For university students, developing effective financial management practices is crucial, as it serves as
the foundation for long-term financial stability and well-being. Financial habits formed during this stage are
likely to persist into adulthood, influencing future financial outcomes such as investment choices, debt
management, and wealth accumulation. Therefore, understanding the determinants that influence financial
management behavior is essential for both theoretical development and practical applications in financial
education (Xiao & Porto, 2017). The relationship among fintech payment, financial literacy, and lifestyle is
complex and interconnected. Fintech payment provides convenience and accessibility, which may increase
transaction frequency and influence spending behavior (Jensen & Bettina Cornwell, 2021). Financial literacy
equips individuals with the knowledge required for effective financial management and helps mitigate the
potential risks associated with digital financial services. Meanwhile, lifestyle determines how financial
resources are allocated, reflecting individuals’ priorities and consumption patterns. The interaction of these
factors ultimately shapes financial management behavior, highlighting the importance of examining them
simultaneously within a comprehensive research framework (Oliveira et al., 2016).

Individuals who possess strong self-discipline are more likely to evaluate their financial decisions
carefully and resist impulsive spending, even when exposed to convenient digital payment systems. On the
other hand, individuals with weak self-discipline often find it difficult to control their spending, leading to
financial instability. This indicates that financial behavior is shaped not only by external factors such as
technology and lifestyle but also by internal psychological mechanisms that determine how individuals
respond to financial situations (Baumeister, 2002). The integration of fintech services into daily life has created
a dynamic financial environment that requires individuals to continuously adapt their financial behavior.
While fintech applications provide features such as transaction history, budgeting tools, and spending
analysis, these benefits can only be fully realized if users actively utilize them with sufficient financial
awareness. Without proper understanding and discipline, the same technology that offers convenience may
also contribute to inefficient financial management practices. Therefore, it is essential to examine how
technological, cognitive, and behavioral factors interact in influencing financial management behavior among
students. Drawing on the preceding discussion, this research aims to analyze the influence of fintech payment,
financial literacy, and lifestyle on financial management behavior among students at Universitas Dian
Nuswantoro. This study seeks to examine both the individual and simultaneous effects of these variables and
to identify the most dominant factor influencing financial behavior. The uniqueness of this study lies in its
integrative approach, which combines technological, cognitive, and lifestyle perspectives within the context
of digital financial transformation among university students. From a conceptual perspective, this research
contributes to the development of the financial behavior literature by providing empirical evidence regarding
the relationship among fintech usage, financial literacy, and lifestyle. From a practical perspective, the findings
are expected to increase students’ awareness of responsible financial management and assist educational
institutions in designing programs that improve financial literacy and encourage better financial decision-
making in the digital era.

H1: The Effect of Fintech Payment on Financial Management Behavior

Fintech payment has a positive and significant effect on financial management behavior, indicating
that H1 is accepted. The convenience of digital transactions influences how students manage their finances
in daily life (Runnemark et al., 2015). This finding is consistent with previous studies showing that digital
payment usage can affect spending behavior due to the reduced perception of cash (Soman, 2001). Therefore,
fintech payment can shape financial behavior depending on the level of individual self-control.

H2: The Effect of Financial Literacy on Financial Management Behavior
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Financial literacy has a positive and significant effect on financial management behavior, indicating
that H2 is accepted. This suggests that better financial knowledge leads to more responsible financial
decisions and improved financial planning (Xiao & Porto, 2017). The findings support previous studies
emphasizing that financial literacy plays a significant role in influencing financial behavior and financial well-
being (OCDE, 2020). Thus, financial literacy becomes a key factor in determining financial management
behavior.

H3: The Effect of Lifestyle on Financial Management Behavior

Lifestyle has a positive and significant effect on financial management behavior, indicating that H3 is
accepted. This finding suggests that students’ consumption patterns and daily habits influence how they
manage their finances. The result is consistent with previous studies stating that lifestyle affects spending
behavior and financial decision-making (Riana & Kristianto, 2025). Therefore, lifestyle plays a significant role in
shaping financial discipline.

Fintech Payment
(X1)

Financial Management
Behavior (Y)

Financial Literacy
(X2)

Figure 1. Conceptual Framework

This research employed a quantitative explanatory approach to analyze the effects of fintech
payment, financial literacy, and lifestyle on financial management behavior. The study was conducted at Dian
Nuswantoro University, Semarang, involving undergraduate students currently enrolled in the Faculty of
Economics and Business. The sample consisted of 120 respondents selected using purposive sampling,
specifically students who actively use digital payment platforms such as e-wallets, mobile banking, and QRIS.
Data were collected through an online survey and measured using a five-point Likert scale (1 = strongly
disagree to 5 = strongly agree) (Kementerian PUPR et al., 2023). The variables examined in this study include
fintech payment (Susilowati et al., 2025), financial literacy (Otoritas Jasa Keuangan, 2017), lifestyle (Riana &
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Kristianto, 2025), and financial management behavior (Cahyono, 2025). Each variable was measured using five
indicators. The operational definitions of the variables are presented in Table 1.

Table 1. Operational Definitions of Variables
Variable Definition Variable Indicators

Fintech payment refers to a technology-driven
transaction system that enables users to

. . . 1. Ease of use
. conduct financial transactions digitally through .
Fintech Payment . L . 2. Transaction speed
. . mobile applications or online platforms. It .
(X1) (Susilowati et . . . o 3. Security level
simplifies the transaction process by providing
al., 2025) . o 4. Frequency of use
convenience, speed, accessibility, and payment .
. o . , ) 5. Trustin payment systems
security, which in turn influence users’ financial
behavior.
Financial literacy represents an individual’s
ability to understand financial concepts and 1. Budgeting ability
Financial Literacy apply such knowledge in managing personal 2. Saving behavior
(X2) (Otoritas Jasa | finances effectively. It includes the ability to 3. Investment understanding
Keuangan, 2017) plan, control, and make informed financial 4. Debt management
decisions for both short-term and long-term 5. Basic financial knowledge
purposes.

—_

. o , Trend-oriented consumption
Lifestyle refers to an individual’s pattern of . .
2. Spending on entertainment

Lifestyle (X3) living, including how they spend their time and . .
. L. L. . . 3. Prioritizing consumption
(Riana & Kristianto, | money. It plays a significant role in shaping .
) . . e over saving
2025) consumption behavior and financial decision- .
. 4, Social influence
making. . ) .
5. Impulsive buying behavior
Financial management behavior refers to an . . .
. . o , I . 1. Financial planning
Financial individual’s ability to plan, organize, control, and
. o . 2. Expense management
Management evaluate financial resources responsibly in daily . .
. ] . 3. Financial control
Behavior (Y) life. It reflects how effectively a person manages . ) .
. . . 4. Financial evaluation
(Cahyono, 2025) income, expenses, savings, and financial ) .
. 5. Saving behavior
decisions.

The data analysis in this research was conducted using the SEM-PLS method with SmartPLS software.
The procedure included assessment of the measurement model through validity and reliability testing, as well
as evaluation of the structural model to examine the relationships among variables. Validity was assessed
using convergent and discriminant validity, while reliability was evaluated using Cronbach’s alpha and
composite reliability. Furthermore, the structural model was analyzed using the coefficient of determination
(R% and hypothesis testing through bootstrapping. A relationship was considered significant when the t-
statistic exceeded 1.96 and the p-value was below 0.05 (Purwanto & Sudargini, 2021).

4.1. Research Results

This study employed a quantitative explanatory approach to examine the influence of fintech
payment, financial literacy, and lifestyle on financial management behavior. The data used in this research
were primary data collected through questionnaires employing a five-point Likert scale. The questionnaires
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were administered to undergraduate students of the Faculty of Economics and Business at Universitas Dian
Nuswantoro who were selected using purposive sampling.

—
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Figure 2. Structural Model Results of the SEM-PLS Analysis

Data analysis was conducted using Structural Equation Modeling (SEM) with the Partial Least Squares
(PLS) method. The analysis included the assessment of both the measurement model and the structural model
to evaluate the proposed hypotheses. The results are presented systematically and supported by appropriate
data processing and visualization.

Table 2. Convergent Validity

Variable Outer Loading Criteria Description
0.882
0.888
Fintech Payment (X1) 0.932
0.909
0.948
0.918
0.928
Financial Literacy (X2) 0.923
0.899
0.952
0.701
0.822
Lifestyle (X3) 0.852
0.835
0.828
0.861
0.903
0.948
0.868
0.929

>0.6 Reliable

Financial Management
Behavior (Y)
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Convergent validity in this study was assessed to determine the extent to which each indicator
reflects its respective construct. This evaluation was based on the outer loading values obtained from the
Partial Least Squares (PLS) analysis. An indicator was considered acceptable when its loading value exceeded
the minimum threshold of 0.60, indicating that it adequately represented the underlying construct. The results
show that all indicators across fintech payment, financial literacy, lifestyle, and financial management
behavior met the required criteria. The lowest outer loading value was found in the lifestyle indicator (GH1) at
0.701, while the highest value was observed in the fintech payment indicator (FP5) at 0.948. These findings
indicate that all indicators are capable of representing their respective constructs appropriately. Therefore,
the convergent validity requirement was fulfilled, and all indicators were considered suitable for further
analysis.

Table 3. Average Variance Extracted (AVE)

Variable AVE Criteria Description
Fintech Payment (X1) 0.832
Financial Literacy (X2) 0.854 .
Lifestyle (X3) 0.655 > 0.5 Reliable
Financial Management Behavior (Y) 0.814

Based on the results of the convergent validity assessment, the evaluation was further strengthened
using the Average Variance Extracted (AVE), which reflects the extent to which a construct explains the
variance of its indicators. A construct is considered adequate when the AVE value exceeds 0.50, indicating that
the indicators effectively represent the underlying construct. The AVE results indicate that all variables
satisfied the required threshold. Fintech payment recorded an AVE value of 0.832, financial literacy 0.854,
lifestyle 0.655, and financial management behavior 0.814. Although lifestyle had the lowest AVE value, it still
remained within the acceptable range.

Table 4. Cross Loadings

Indicator Fintech Payment Financial Literacy | Lifestyle Financial Management
(X1) (X2) (X3) Behavior (Y)
FP1 0.882 0.459 0.743 0.749
FP2 0.888 0.477 0.822 0.787
FP3 0.932 0.558 0.825 0.800
FP4 0.909 0.483 0.776 0.777
FP5 0.948 0.515 0.838 0.781
GH1 0.762 0.646 0.918 0.830
GH2 0.803 0.585 0.928 0.810
GH3 0.821 0.539 0.923 0.807
GH4 0.853 0.572 0.899 0.825
GH5 0.820 0.574 0.952 0.780
LK1 0.528 0.701 0.601 0.571
LK2 0.377 0.822 0.470 0.534
LK3 0.401 0.852 0.466 0.505
LK4 0.349 0.835 0.354 0.448
LK5 0.512 0.828 0.604 0.628
PMK1 0.647 0.710 0.678 0.861
PMK2 0.811 0.587 0.805 0.903
PMK3 0.813 0.627 0.851 0.948
PMK4 0.705 0.533 0.736 0.868
PMKS5 0.858 0.599 0.870 0.929

Discriminant validity was evaluated to confirm that each construct within the research model could
be clearly distinguished from the other constructs. This assessment was conducted using the cross-loading
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approach, in which each indicator was expected to demonstrate a stronger correlation with its own construct
than with other constructs. The findings show that all indicators exhibited higher loadings on their respective
constructs compared to other constructs. This pattern was consistently observed across fintech payment,
financial literacy, lifestyle, and financial management behavior. These results confirm that each construct is
empirically distinct, and therefore, the discriminant validity requirement in this study was fulfilled.

Table 5. R-Square
R-Square
0.826

Variable
PMK

Adjusted R-Square
0.822

The coefficient of determination (R-square) was used to assess the ability of the independent
variables to explain the dependent variable within the research model. A higher R-square value indicates
stronger explanatory power of the model. The results show that financial management behavior had an R-
square value of 0.826 and an adjusted R-square value of 0.822. This indicates that fintech payment, financial
literacy, and lifestyle were able to explain a substantial proportion of the variance in financial management
behavior. Therefore, the model demonstrates strong predictive capability in explaining the dependent
variable.

Table 6. Direct Effects

. . Original Sample T-Statistics .
Relationship STDEV P-Values Conclusion
Sample (O) Mean (M) (O/STDEV)
FP — PMK 0373 0.382 0.100 3.734 0.000
GH — PMK 0.206 0.212 0.063 3.248 0.001 Significant
LK — PMK 0.420 0.406 0.117 3.599 0.000

The direct effect analysis was conducted to examine the influence of the independent variables on
the dependent variable using the bootstrapping method. The evaluation was based on the Original Sample
(O), T-statistic values, and P-values, where a relationship was considered significant when the T-statistic
exceeded 1.96 and the P-value was below 0.05. The findings indicate that all independent variables had a
positive and significant effect on financial management behavior. Fintech payment recorded a coefficient
value of 0.373 with a T-statistic of 3.734 and a P-value of 0.000. Lifestyle had a coefficient value of 0.206 with a
T-statistic of 3.248 and a P-value of 0.001, while financial literacy recorded the highest coefficient value of
0.420 with a T-statistic of 3.599 and a P-value of 0.000. These findings confirm that all hypotheses were
accepted, indicating that each independent variable significantly influenced financial management behavior.

Table 7. Outer Loading Bootstrapping Results

Indicator Original Sample Standard Deviation T-Statistics P-
Sample (O) Mean (M) (STDEV) (JO/STDEV)) Values

FP1 <-FP 0.882 0.882 0.041 21.254

FP2 <-FP 0.888 0.886 0.024 37.656

FP3 <-FP 0.932 0.932 0.012 80.206

FP4 <-FP 0.909 0.909 0.020 46.021

FP5 <-FP 0.948 0.948 0.010 97.237

GH1 <-GH 0.701 0.706 0.049 14.179 0.000

GH2 <-GH 0.822 0.817 0.034 23.959

GH3 <-GH 0.852 0.846 0.035 24.370

GH4 <-GH 0.835 0.831 0.045 18.512

GH5 <-GH 0.828 0.830 0.041 20.346

LK1 <- LK 0.918 0916 0.017 54.293

2026. The Author(s). This open-access article is distributed under a Creative Commons Attribution
(CC-BY-SA) 4.0 license.
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LK2 <- LK 0.928 0.927 0.015 63.588
LK3 <- LK 0.923 0.921 0.015 62.403
LK4 <- LK 0.899 0.898 0.033 27.587
LK5 <- LK 0.952 0.952 0.011 85.882
PMK1 <- PMK 0.861 0.859 0.031 28.013
PMK2 <- PMK 0.903 0.902 0.017 54.510
PMK3 <- PMK 0.948 0.949 0.010 94.146
PMK4 <- PMK 0.868 0.864 0.039 22.222
PMKS5 <- PMK 0.929 0.929 0.013 73.601

Source: SmartPLS, 2026.

The bootstrapping results for the outer loadings confirm that all indicators significantly represented
their respective constructs. This is evidenced by T-statistic values greater than 1.96 and P-values of 0.000
across all indicators, indicating strong statistical significance. The fintech payment (FP1-FP5) and financial
literacy (LK1-LK5) indicators showed very high loading values, reflecting excellent measurement strength. The
lifestyle construct also met the required criteria. Although one indicator (GH1) had the lowest loading value,
it remained within the acceptable threshold. Similarly, the financial management behavior indicators (PMK1-
PMKS5) demonstrated strong loading values, confirming their reliability. In addition, the minimal differences
between the original sample and the sample mean, along with the low standard deviation values, indicate
stable and consistent estimation results. Overall, all indicators were valid and reliable, making them suitable
for further analysis.

4.2. Discussion of Research Findings

This study found that fintech payment, financial literacy, and lifestyle significantly influenced financial
management behavior among students, both individually and simultaneously. Financial literacy
demonstrated the strongest effect, indicating that financial knowledge serves as a key factor in shaping
responsible financial decision-making. Meanwhile, fintech payment and lifestyle also contributed to financial
management behavior through technology usage and consumption patterns. Although digital payment
systems offer convenience, they may reduce individuals’ awareness of spending behavior (Runnemark et al.,
2015; Soman, 2001), thereby highlighting the importance of financial control and self-discipline. The research
model demonstrated strong explanatory power, as reflected by the R? value of 0.826, which indicates that the
independent variables were able to explain a substantial proportion of the variance in financial management
behavior. In addition, the measurement indicators used in this study were proven to be valid and reliable.
However, this study was limited to a single sample and employed cross-sectional data, which may restrict the
generalizability of the findings. Therefore, future research is recommended to involve broader populations
and incorporate additional variables in order to provide a more comprehensive understanding of financial
management behavior (OCDE, 2020; Xiao & Porto, 2017).

This research concludes that fintech payment systems, financial literacy, and lifestyle factors have a
positive and significant effect on financial management behavior, both partially and simultaneously. These
findings indicate that the use of digital payment systems, financial knowledge, and lifestyle patterns play
crucial roles in shaping students’ financial management behavior (Xiao & Porto, 2017). Among the variables
examined, financial literacy demonstrated the strongest influence, followed by fintech payment and lifestyle.
This study contributes to the development of the financial management behavior literature by providing
empirical evidence regarding the combined influence of fintech payment, financial literacy, and lifestyle. The
findings support previous studies emphasizing the importance of financial literacy in influencing financial
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behavior (OCDE, 2020), while also highlighting the role of fintech adoption and lifestyle factors within the
digital financial environment (Oliveira et al., 2016). These findings emphasize the importance of improving
financial literacy and encouraging the responsible use of digital payment systems. Students are expected to
increase their financial awareness in order to manage their finances more effectively. Educational institutions
may use these findings to develop financial education programs that support students’ financial
independence. In addition, fintech service providers are encouraged to design features that help users
monitor and control their financial activities in order to promote better financial management behavior.
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