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1. Introduction

ABSTRACT

This study examines the mediating role of investment interest in the relationship
between financial literacy, financial technology, and investment decisions
among Generation Z and millennials in Jakarta, Indonesia. A quantitative
approach with an explanatory research design was employed. Data were
collected from employed individuals aged 22-39 years using a five-point Likert-
scale questionnaire. Respondents were selected through purposive sampling,
and the data were analyzed using partial least squares structural equation
modeling (PLS-SEM) with SmartPLS. The results indicate that financial literacy
has a positive and significant effect on investment interest (3 = 0.315, p = 0.005)
and investment decisions (B = 0.254, p = 0.016). Financial technology also has a
positive and significant effect on investment interest (§ = 0.321, p = 0.002) and
investment decisions ( = 0.228, p = 0.028). Furthermore, investment interest
has a positive and significant effect on investment decisions (3 = 0.306, p =
0.001). The model explains 20.9% of the variance in investment interest and
21.0% of the variance in investment decisions. These findings highlight the
importance of financial literacy and financial technology in shaping investment
interest and investment decisions among younger generations. The study
emphasizes the need to strengthen financial education and digital literacy to
encourage informed and responsible investment decisions. However, further
analysis of indirect effects is needed to establish the mediating role of
investment interest.

Keywords: Financial Literacy, Financial Technology, Investment Interest, Investment
Decisions, Generation Z.

The rapid development of digital technology has transformed the financial services industry,
changing how individuals access financial information, manage their money, and make investment decisions.
Digital financial services, including mobile banking, online investment platforms, and other financial
technology applications, have reduced some of the practical barriers to participating in financial markets.
These developments are particularly relevant to Generation Z and millennials, who increasingly encounter
financial products and investment opportunities through digital channels. However, greater access to
financial services does not necessarily ensure that individuals possess the knowledge, interest, and judgment
required to make sound investment decisions. Understanding how financial knowledge, technological access,
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and psychological factors interact is therefore important for explaining investment behavior in an increasingly
digital financial environment.

Financial literacy is a fundamental component of responsible financial decision-making. It
encompasses the knowledge and skills individuals need to understand financial concepts, evaluate risks,
compare financial products, and make informed choices. Lusardi and Mitchell (2014) demonstrated the
economic importance of financial literacy by reviewing evidence linking financial knowledge to financial
decision-making and individual welfare. In Indonesia, the National Survey of Financial Literacy and Inclusion
conducted by the Financial Services Authority (Otoritas Jasa Keuangan [OJK]) and Statistics Indonesia reported
afinancial literacy index of 65.43% and a financial inclusion index of 75.02% in 2024 (OJK, 2024). The difference
between these indicators highlights the importance of considering not only access to financial services but
also individuals' capacity to understand and use them appropriately. In the context of investment, limited
financial knowledge may make it more difficult to assess potential returns, recognize financial risks, and select
investment instruments that correspond to personal financial objectives.

Alongside financial literacy, financial technology has become an important feature of contemporary
investment activity. Digital platforms can make financial information and investment services more accessible,
facilitate transactions, and simplify the process of monitoring investments. Gomber et al. (2018) discussed the
development of digital finance and financial technology as significant areas of change in financial services and
identified opportunities for further research in this field. Nevertheless, technological convenience should not
automatically be interpreted as evidence of sound investment behavior. Access to an investment application
does not necessarily mean that users understand the products available, evaluate the associated risks, or make
decisions consistent with their financial circumstances. Financial technology may therefore function as an
enabling resource, while its relationship with investment decisions may also depend on users’ financial
knowledge and willingness to participate in investment activities.

These issues are particularly important in Jakarta, Indonesia, where this study focuses on employed
members of Generation Z and the millennial generation. The study considers individuals aged 22-39 years
who are potentially exposed to digital financial services while managing their personal income and financial
priorities. In this setting, investment decisions may involve several considerations, including financial
knowledge, the accessibility and perceived reliability of financial technology, and an individual’s willingness
to engage in investment activities. The central problem is therefore not simply whether young working adults
can access financial technology, but whether financial literacy and technological access are associated with
their investment interest and, ultimately, their investment decisions. Examining these relationships within a
specific population and geographical setting can provide a more focused understanding of investment-
related behavior.

Investment interest is relevant to this issue because the availability of financial information and
services does not necessarily translate into active investment participation. Individuals may understand basic
financial concepts and have access to investment platforms but remain reluctant to invest because of
uncertainty, perceived risk, limited confidence, or competing financial priorities. The Theory of Planned
Behavior provides a useful theoretical perspective for understanding the relationship between psychological
intention and behavior. Ajzen (1991) explains that behavioral intentions are influenced by attitudes,
subjective norms, and perceived behavioral control, and that intentions contribute to the prediction of actual
behavior. Applied to investment, this perspective suggests that investment interest may help explain how
financial knowledge and access to financial technology relate to individuals’ decisions to allocate funds to
investment instruments. However, investment interest should not be assumed to establish a causal
mechanism without empirical testing.

Although financial literacy, financial technology, and investment decisions have been examined in
previous research, their relationships require further investigation when investment interest is considered as
a mediating variable. In particular, the combined relationships among financial literacy, financial technology,
investment interest, and investment decisions need to be assessed within the population of employed
Generation Z and millennial individuals in Jakarta. The research gap addressed by this study is therefore the
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need to examine both the direct relationships of financial literacy and financial technology with investment
decisions and their relationships with investment decisions through investment interest. This framing
positions investment interest as a potential explanatory mechanism rather than merely another independent
predictor. Empirical assessment of the indirect relationships is necessary to determine whether the proposed
mediating role is supported.

Accordingly, this study aims to examine the effects of financial literacy and financial technology on
investment interest and investment decisions among employed Generation Z and millennials in Jakarta,
Indonesia, and to investigate the relationship between investment interest and investment decisions. It also
seeks to assess whether investment interest mediates the relationships between financial literacy, financial
technology, and investment decisions. Using a quantitative explanatory design and partial least squares
structural equation modeling (PLS-SEM), the study evaluates the proposed relationships within an integrated
research model. The findings are expected to contribute to the literature on financial behavior and digital
finance by clarifying the relationships among financial knowledge, technological access, investment interest,
and investment decisions. Practically, the study may provide insights for financial educators, financial service
providers, and policymakers seeking to strengthen financial literacy and promote more informed and
responsible investment participation among younger working adults.

2.1. Financial Literacy and Investment Decisions

Financial literacy is an important determinant of financial decision-making because it enables
individuals to understand financial concepts, evaluate alternatives, and make informed choices under
uncertainty. Lusardi and Mitchell (2014) explain that financial literacy is economically important because
financial knowledge affects individuals’ ability to manage resources and make decisions over their lifetimes.
Similarly, the OECD (2023) conceptualizes financial literacy through financial knowledge, behavior, and
attitudes, emphasizing that these dimensions collectively contribute to financial well-being. In investment
contexts, financial literacy includes understanding interest rates, inflation, risk diversification, and the
characteristics of financial instruments. Empirical evidence supports the relationship between financial
literacy and investment participation. Van Rooij et al. (2011) found that individuals with greater financial
literacy were more likely to participate in the stock market. Their findings suggest that financial knowledge
can reduce informational barriers that prevent individuals from entering investment markets. In addition,
Lusardi and Mitchell (2014) reviewed evidence showing that financial knowledge is associated with important
financial behaviors and decisions. These findings provide a theoretical and empirical basis for expecting
financial literacy to influence investment decisions.

This relationship is particularly relevant to younger investors, who may encounter investment
opportunities through digital platforms while having different levels of financial experience. Chandra et al.
(2023), in their study of young adults in Surabaya, examined financial literacy and risk perception in relation
to investment decisions and reported significant relationships between these factors and investment
decision-making. Rahima and Anindya (2025) also investigated financial literacy and investment decisions
among Generation Z vocational students in Indonesia. Their research highlights the relevance of financial
knowledge in understanding investment choices among younger populations. Nevertheless, financial literacy
should not be interpreted as the sole determinant of investment decisions. Individuals with adequate financial
knowledge may still refrain from investing because of limited income, risk aversion, uncertainty, or insufficient
interest. Consequently, the relationship between financial literacy and investment decisions may involve
psychological processes that explain how financial knowledge translates into investment-related action.

2.2. Financial Technology and Investment Decisions

@ @ @ 2026. The Author(s). This open-access article is distributed under a Creative Commons Attribution Page | 1064
e s ] (CC-BY-SA) 4.0 license.



VOLUME 6, ISSUE. 4 (2026)
Website: https://goldenratio.id/index.php/grdis ISSN [Online]: 2776-6411

GOLDEN RATIO OF DATA IN SUMMARY g
yOLDEN RATIO
O

Financial technology refers to the application of digital innovations to financial products, services,
and processes. It encompasses digital payment systems, online investment platforms, mobile financial
services, and automated financial advisory services. Arner et al. (2015) describe financial technology as part of
the broader transformation of financial services through technological innovation. Gomber et al. (2018)
further discuss digital finance as a developing field that changes financial service delivery and creates new
opportunities for financial research. Financial technology may influence investment decisions by improving
accessibility, transaction efficiency, information availability, and convenience. Digital investment platforms
can enable users to compare financial products, monitor portfolio performance, and conduct transactions
without relying exclusively on traditional financial intermediaries. From a technology acceptance perspective,
Davis (1989) identifies perceived usefulness and perceived ease of use as important determinants of
technology acceptance. These concepts help explain why individuals may adopt digital financial applications
when they perceive them as useful and easy to operate.

However, the availability of financial technology does not automatically guarantee appropriate
investment decisions. Digital platforms may reduce practical barriers while leaving informational and
behavioral challenges unresolved. Individuals still need to assess the credibility of financial information,
understand investment risks, and distinguish suitable products from unsuitable alternatives. Therefore, the
relationship between financial technology and investment decisions should be examined alongside users’
financial literacy and investment interest. Research in Indonesia has begun to investigate these relationships
directly. Huda and Susanti (2024) examined financial literacy and financial technology in relation to
investment decisions, with investment interest as a mediating variable, among millennials in Malang Regency.
Their study provides a contextually relevant research framework for investigating the combined roles of
financial literacy, financial technology, investment interest, and investment decisions. Nevertheless, findings
from a particular population should not automatically be generalized to employed Generation Z and
millennial individuals in Jakarta. Differences in employment status, financial circumstances, and investment
experience may affect how individuals use financial technology when making investment decisions.

2.3. Investment Interest as a Mediating Variable

Investment interest represents an individual's inclination or willingness to engage in investment
activities. It can be reflected in the desire to obtain investment information, explore investment instruments,
and consider allocating funds to investment products. Investment interest is conceptually related to
behavioral intention, although the two terms should not be treated as automatically identical unless their
operational definitions and measurement items support that interpretation. The Theory of Planned Behavior
(TPB), developed by Ajzen (1991), provides a theoretical foundation for understanding the relationship
between intention and behavior. The theory proposes that behavioral intention is influenced by attitudes
toward the behavior, subjective norms, and perceived behavioral control. Intention, in turn, is an important
predictor of subsequent behavior. Applied to investment, this framework suggests that individuals may be
more likely to make investment decisions when they develop a favorable evaluation of investing and a
willingness to participate in investment activities.

Financial literacy may contribute to investment interest by improving individuals’ understanding of
financial products, potential returns, and investment risks. Better financial knowledge may help individuals
evaluate investment opportunities more confidently and recognize the potential role of investment in long-
term financial planning. Lim et al. (2018), in their study of young Malaysians, examined the relationship
between financial knowledge and investment intention through risk perception and attitude. Their research
demonstrates the importance of considering psychological mechanisms when explaining how financial
knowledge relates to investment intention. Financial technology may also be associated with investment
interest by making investment information and services more accessible. When individuals perceive digital
financial platforms as useful and convenient, they may find it easier to explore investment opportunities and
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become interested in participating. Nevertheless, the magnitude of this relationship may depend on whether
users trust the platform, understand the products offered, and perceive investment activities as appropriate
to their financial circumstances.

Investment interest may therefore provide a potential explanatory pathway connecting financial
literacy and financial technology with investment decisions. Maulana et al. (2025) examined investment
intention as a mediating variable in the relationships between digital financial literacy, cognitive ability, and
investment decisions among Sharia investors in East Java. Their findings support the relevance of investment
intention in understanding investment decision-making. Huda and Susanti (2024) likewise investigated
investment interest as a mediator in the relationships between financial literacy, financial technology, and
investment decisions. These studies provide a basis for examining investment interest as a mediator in the
present research. However, mediation must be established empirically rather than inferred solely from
significant direct relationships. The indirect effects of financial literacy and financial technology on investment
decisions through investment interest should therefore be evaluated using an appropriate mediation
procedure, such as bootstrapping within PLS-SEM.

2.4, Investment Decisions among Generation Z and Millennials

Investment decisions involve selecting financial instruments and determining how financial
resources should be allocated among available investment alternatives. Such decisions may reflect financial
knowledge, expected returns, risk perceptions, personal financial objectives, and access to investment
services. Kahneman and Tversky (1979), through prospect theory, demonstrate that decision-making under
risk can depart from the assumptions of conventional rational-choice models. Their work provides a
behavioral perspective for understanding why investors may respond differently to perceived gains and
losses. For Generation Z and millennials, investment decisions occur within an environment characterized by
extensive digital information and increasingly accessible financial services. Yet access to information does not
ensure that individuals can evaluate its quality or use it effectively. Financial literacy may help individuals
interpret investment information, while financial technology may facilitate access to financial products and
transactions. Investment interest may connect these enabling conditions with an individual's willingness to
make an investment decision. The Indonesian context is particularly relevant because financial inclusion and
financial literacy represent related but distinct dimensions of financial capability. OJK and Statistics Indonesia
reported a financial literacy index of 65.43% and a financial inclusion index of 75.02% in the 2024 National
Survey of Financial Literacy and Inclusion (OJK, 2024). These figures indicate that access to financial services
and financial understanding should be considered separately. They do not, by themselves, establish the level
of investment literacy or investment participation among Generation Z and millennials in Jakarta.
Nevertheless, they provide a national context for investigating how financial knowledge and digital financial
services relate to investment decisions.

2.5. Research Gap and Hypothesis Development

Previous studies have established important relationships between financial literacy, financial
technology, investment intention, and investment decisions. However, three issues remain relevant to the
present research. First, financial literacy and financial technology are often examined as separate
determinants, whereas their combined relationships with investment interest and investment decisions
warrant further assessment. Second, studies investigating investment intention or interest as a mediating
variable have used different populations and contexts, including university students, young adults, and Sharia
investors. Their findings cannot automatically be generalized to employed Generation Z and millennial
individuals in Jakarta. Third, the mediating role of investment interest requires direct testing of indirect effects
rather than conclusions based only on direct path coefficients.
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To address these issues, the present study examines financial literacy and financial technology as
predictors of investment interest and investment decisions, while also investigating the relationship between
investment interest and investment decisions. The study further evaluates whether investment interest
mediates the relationships of financial literacy and financial technology with investment decisions. By
examining these relationships within a single PLS-SEM framework, the research seeks to clarify the direct and
indirect relationships among the four constructs in the context of employed younger adults in Jakarta.

Based on the theoretical arguments and empirical evidence discussed above, the following
hypotheses are proposed:

H1: Financial literacy has a positive effect on investment interest.

H2: Financial technology has a positive effect on investment interest.

H3: Financial literacy has a positive effect on investment decisions.

H4: Financial technology has a positive effect on investment decisions.

H5: Investment interest has a positive effect on investment decisions.

H6: Investment interest mediates the relationship between financial literacy and investment decisions.

H7: Investment interest mediates the relationship between financial technology and investment decisions.

3.1. Research Design

This study employed a quantitative approach with an explanatory research design to examine the
relationships among financial literacy, financial technology, investment interest, and investment decisions.
The explanatory design was used to test the proposed hypotheses and determine the direct and indirect
effects among the research variables. The study examined four variables: financial literacy as the first
independent variable (X1), financial technology as the second independent variable (X2), investment interest
as the mediating variable (Z), and investment decisions as the dependent variable (Y).

3.2 Population and Sampling Technique

The population consisted of employed members of Generation Z and the millennial generation
residing in Jakarta, Indonesia. Respondents aged 22-39 years during the study period were selected using
purposive sampling. This sampling technique was applied to recruit participants who met the study's
predetermined characteristics, namely belonging to the target age group, being employed, and residing in
Jakarta.

3.3. Data Collection Instrument

Primary data were collected using a structured, closed-ended questionnaire distributed online
through Google Forms. The questionnaire items were developed based on the operational definitions and
indicators of each research variable. Responses were measured using a five-point Likert scale, ranging from 1
to 5. Financial literacy (X1) was measured using indicators covering knowledge of interest and inflation,
financial planning, debt management, and financial attitudes. Financial technology (X2) was assessed through
ease of access, system security, user trust, and feature innovation. Investment interest (Z) was measured
through the desire to seek investment information, the intention to try investment instruments, and
commitment to allocating funds. Investment decisions (Y) were assessed based on investment objectives,
selection of investment instruments, fund allocation, and risk evaluation.
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3.4. Data Analysis Technique

The data were analyzed using partial least squares structural equation modeling (PLS-SEM) with
SmartPLS software. This technique was used to examine the relationships among the constructs and assess
the proposed mediating role of investment interest. The analysis involved evaluating the measurement model
and the structural model. The measurement model assessment examined the validity and reliability of the
indicators and constructs. The structural model assessment was used to evaluate the explanatory power of
the model and the hypothesized relationships among financial literacy, financial technology, investment
interest, and investment decisions. The mediation analysis examined whether investment interest transmitted
the effects of financial literacy and financial technology to investment decisions. Through this analytical
approach, the study sought to determine both the direct effects of financial literacy and financial technology
on investment decisions and their indirect effects through investment interest.

4.1. Results

This study examined the relationships between financial literacy, financial technology, investment
interest, and investment decisions among employed members of Generation Z and the millennial generation
in Jakarta, Indonesia. The data were analyzed using partial least squares structural equation modeling (PLS-
SEM) with SmartPLS. The analysis consisted of two main stages: measurement model assessment and
structural model evaluation.

a. Measurement Model Assessment

Convergent validity was assessed by examining the outer loadings of the measurement indicators.
All reported outer loading values exceeded 0.70, indicating that the indicators met the commonly used
threshold for indicator reliability and adequately represented their respective constructs. Discriminant validity
was evaluated using the heterotrait-monotrait ratio (HTMT). All HTMT values were below 0.90, suggesting
that financial literacy, financial technology, investment interest, and investment decisions were empirically
distinguishable. In addition, all variance inflation factor (VIF) values were below 5, indicating that
multicollinearity was not a major concern under the threshold applied in this study. Overall, the reported
results support the adequacy of the measurement indicators and the distinction between the constructs.
However, construct reliability should also be reported using Cronbach's alpha and composite reliability,
together with the average variance extracted (AVE), to provide a more comprehensive assessment of
measurement quality.

b. Structural Model Assessment

The explanatory power of the structural model was assessed using the coefficient of determination
(R%). The R? value for investment interest was 0.209, indicating that financial literacy and financial technology
jointly explained 20.9% of the variance in investment interest. The remaining 79.1% was associated with
factors outside the model and unexplained variation. For investment decisions, the R? value was 0.210. This
indicates that financial literacy, financial technology, and investment interest jointly explained 21.0% of the
variance in investment decisions, while 79.0% remained unexplained by the predictors included in the model.
These findings suggest that the model has limited explanatory power and that additional financial, social, and
psychological factors may contribute to investment interest and investment decisions.

Table 1 presents the estimated path coefficients and their statistical significance.

Table 1. Structural Model Path Coefficients
Relationships between Variables Path Coefficient () | t-value | p-value Result
Financial literacy — Investment interest 0.315 2.834 0.005 Significant
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Financial technology — Investment interest 0.321 3.102 0.002 Significant
Financial literacy — Investment decisions 0.254 2410 0.016 Significant
Financial technology — Investment decisions 0.228 2.201 0.028 Significant
Investment interest — Investment decisions 0.306 3452 0.001 Significant

The results indicate that all five direct relationships were positive and statistically significant at the
5% significance level. Financial literacy had a positive relationship with investment interest (f = 0.315, t =
2.834, p = 0.005), while financial technology also had a positive relationship with investment interest (8 =
0.321, t = 3.102, p = 0.002). The path coefficient for financial technology was slightly higher than that for
financial literacy. Financial literacy was positively associated with investment decisions ( = 0.254,t=2.410, p
= 0.016), as was financial technology (B = 0.228, t = 2.201, p = 0.028). Investment interest also showed a
positive and statistically significant relationship with investment decisions ( = 0.306, t = 3.452, p = 0.001).
Among the three predictors of investment decisions reported in Table 1, investment interest had the largest
path coefficient. These findings support the proposed positive direct relationships among the research
constructs. Nevertheless, the magnitude and practical importance of each relationship should be interpreted
alongside the effect sizes and the explanatory power of the model.

c.  Model Fit

Model fit was assessed using the standardized root mean square residual (SRMR), chi-square, and
normed fit index (NFI). The reported SRMR value was 0.064, which is below the commonly used reference
value of 0.08 and indicates an acceptable level of approximate model fit. The NFI value was 0.827. Although
this value provides information about the model's fit relative to a baseline model, it is below the commonly
used reference value of 0.90. Therefore, the NFI result should be interpreted cautiously rather than described
as evidence of strong model fit. The chi-square value and its relevant assessment information should also be
reported to enable a more complete evaluation. Taken together, the SRMR result is favorable, whereas the NFI
indicates that model fit may be improved. The overall assessment should therefore consider multiple fit
indicators rather than relying on a single statistic.

42. Discussion

a. The Relationship between Financial Literacy and Investment Interest

The results indicate that financial literacy has a positive and statistically significant relationship with
investment interest (3 = 0.315, t = 2.834, p = 0.005). This finding suggests that respondents with greater
financial knowledge and understanding tend to report stronger interest in investment activities. One possible
explanation is that financial literacy helps individuals understand financial concepts, evaluate investment
alternatives, and recognize the potential benefits and risks associated with different investment instruments.
Knowledge of interest rates, inflation, financial planning, and debt management may help individuals assess
investment opportunities and determine their relevance to personal financial goals. Lusardi and Mitchell
(2014) emphasize the economic importance of financial literacy in financial decision-making and long-term
financial planning. Similarly, van Rooij et al. (2011) demonstrate the relevance of financial literacy to
participation in stock markets.

The present finding is consistent with this perspective because financial knowledge may help
individuals feel better informed when considering investment opportunities. For employed members of
Generation Z and the millennial generation, this knowledge may contribute to a greater willingness to seek
investment information and explore available instruments. However, this relationship does not establish that
financial literacy alone guarantees investment participation. Investment interest may also depend on income,
financial obligations, risk tolerance, and individual attitudes toward investing. The R? value of 0.209 for
investment interest indicates that financial literacy and financial technology jointly explain only part of the
variation in this construct. Other factors may therefore contribute to the development of investment interest.

b. The Relationship between Financial Technology and Investment Interest
Financial technology has a positive and statistically significant relationship with investment interest
(3=0.321,t=3.102, p=0.002). Among the two predictors of investment interest, financial technology has the
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slightly larger path coefficient. This result suggests that the accessibility and perceived usability of technology-
based financial services are relevant to respondents' interest in investment activities. Digital financial services
can make financial information and investment platforms more accessible. Features such as ease of access,
system security, user trust, and innovative functions may reduce practical barriers to exploring investment
opportunities. Arner et al. (2015) discuss the development of financial technology as an important
transformation in the delivery of financial services, while Gomber et al. (2018) describe digital finance and
financial technology as significant areas of financial innovation.

The findings can also be interpreted through the Technology Acceptance Model developed by Davis
(1989), which identifies perceived usefulness and perceived ease of use as important determinants of
technology acceptance. In the context of this study, accessible and user-friendly financial technology may
encourage individuals to explore digital investment services and develop greater interest in investing.
Nevertheless, the path coefficient does not establish that financial technology is more important than financial
literacy in every context. The difference between the two coefficients is relatively small, and no statistical
comparison between them has been reported. Furthermore, the relationship between financial technology
and investment interest may depend on whether users trust the platform, understand its functions, and can
evaluate the financial products offered. Digital accessibility should therefore be accompanied by adequate
financial knowledge and awareness of investment risks.

c. The Relationship between Financial Literacy and Investment Decisions

Financial literacy has a positive and statistically significant relationship with investment decisions (3
=0.254,t = 2.410, p = 0.016). This result indicates that higher financial literacy is associated with investment
decision-making among the respondents, as represented by the indicators used in this study. Financial literacy
can help individuals understand the relationship between risk and return, compare financial products,
evaluate investment objectives, and consider the implications of allocating funds to different instruments.
Lusardi and Mitchell (2014) explain that financial knowledge is important for making informed financial
choices, while van Rooij et al. (2011) provide evidence of a relationship between financial literacy and stock
market participation. The positive coefficient in this study supports the view that financial knowledge is
relevant to investment decisions among employed members of Generation Z and the millennial generation
in Jakarta. Individuals who understand basic financial concepts may be better equipped to evaluate
investment alternatives rather than relying exclusively on recommendations, trends, or information
encountered through digital platforms. However, this relationship should not be interpreted as proof that
respondents with higher financial literacy always make optimal or profitable investments. The quality of an
investment decision also depends on the reliability of available information, individual financial
circumstances, risk preferences, and market conditions. Financial literacy is therefore an important factor, but
it is not the sole determinant of investment decision-making.

d. The Relationship between Financial Technology and Investment Decisions

The results show that financial technology has a positive and statistically significant relationship with
investment decisions (3 = 0.228, t = 2.201, p = 0.028). This finding suggests that more favorable access to or
perceptions of financial technology are associated with investment decision-making among the respondents.
Financial technology may support investment decisions by simplifying access to investment information,
facilitating transactions, and enabling users to compare available financial products. Gomber et al. (2018)
highlight the importance of digital finance and financial technology in the transformation of financial services.
In addition, the Technology Acceptance Model proposed by Davis (1989) suggests that perceived usefulness
and ease of use help explain why individuals accept and use technology. In the context of this study, digital
investment services may make it easier for younger working adults to explore investment instruments and
allocate funds. Nevertheless, convenient access does not automatically produce sound financial decisions.
Users may still encounter misleading information, misunderstand product characteristics, underestimate
investment risks, or make decisions based on short-term market trends. The findings consequently highlight
the importance of combining access to financial technology with financial education and responsible
investment practices. Technology can facilitate the decision-making process, but its benefits depend partly
on users' ability to understand the information and evaluate the risks associated with their choices.
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e. The Relationship between Investment Interest and Investment Decisions

Investment interest has a positive and statistically significant relationship with investment decisions
(B = 0306, t = 3.452, p = 0.001). Of the three predictors of investment decisions presented in Table 1,
investment interest has the largest path coefficient. This suggests that respondents who demonstrate
stronger interest in investing also tend to report stronger investment decision-making. Interest may
encourage individuals to seek information, compare investment alternatives, learn about financial products,
and consider allocating funds to investment activities. These behaviors provide a plausible explanation for the
positive relationship between investment interest and investment decisions observed in this study.

This finding can be interpreted through the Theory of Planned Behavior (TPB), which identifies
behavioral intention as an important predictor of behavior (Ajzen, 1991). Within this theoretical perspective,
an individual's intention to perform an action is influenced by attitudes, subjective norms, and perceived
behavioral control. In the investment context, interest may reflect an individual's willingness to engage with
investment opportunities, although investment interest and behavioral intention are not necessarily identical
constructs. The results are consistent with the broader proposition that psychological readiness matters in
financial decision-making. However, the relationship between interest and actual investment behavior may
also depend on whether individuals have sufficient income, access to suitable financial products, and the
confidence to act on their intentions. Because this study uses questionnaire-based measures, the results
should be interpreted as relationships among the measured constructs rather than definitive evidence of
subsequent real-world investment behavior.

f.  The Mediating Role of Investment Interest

The proposed research model positions investment interest as a mediator linking financial literacy
and financial technology to investment decisions. The results show that financial literacy and financial
technology are significantly related to investment interest, and investment interest is significantly related to
investment decisions. Both financial literacy and financial technology also have significant direct relationships
with investment decisions. This pattern is consistent with the possibility that investment interest provides an
explanatory pathway connecting financial knowledge and technology-related factors with investment
decision-making. Financial literacy may help individuals recognize and evaluate investment opportunities,
while financial technology may make those opportunities easier to access. These factors may be associated
with stronger investment interest, which in turn is related to investment decisions.

The interpretation is theoretically compatible with the Theory of Planned Behavior, which emphasizes
the role of intention in explaining behavior (Ajzen, 1991). It is also consistent with research emphasizing the
relevance of financial knowledge to financial participation and decision-making (Lusardi & Mitchell, 2014; van
Rooij et al., 2011). However, these theoretical and empirical perspectives provide context for interpreting the
proposed mediation mechanism; they do not independently establish that mediation occurred in the present
sample. The mediation hypotheses must be evaluated using the estimated indirect effects. Specifically, the
indirect effect of financial literacy on investment decisions through investment interest and the indirect effect
of financial technology on investment decisions through investment interest should be assessed using
bootstrapped confidence intervals and p-values. Because the available results report only direct path
coefficients, t-values, and p-values, the statistical significance of the two indirect effects cannot be
independently verified from Table 1. If the bootstrapped indirect effects are statistically significant, the results
would support the mediating role of investment interest. Since the direct relationships between financial
literacy and investment decisions and between financial technology and investment decisions are also
significant, a significant indirect effect in the same direction would be consistent with complementary partial
mediation. This classification should only be made after the indirect-effect results have been examined.

g. Explanatory Power and Practical Implications
The coefficient of determination values indicate that financial literacy and financial technology
explain 20.9% of the variance in investment interest, while financial literacy, financial technology, and
investment interest explain 21.0% of the variance in investment decisions. These values suggest that the
model captures some relevant relationships but leaves a substantial proportion of the variation unexplained.
The findings should therefore be interpreted as evidence of statistically significant relationships within the
proposed model rather than evidence that the included variables comprehensively explain investment
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decision-making. Additional factors, such as income, financial obligations, risk tolerance, investment
experience, social influence, and access to financial services, may help explain the remaining variation. These
factors represent possible directions for future research and should not be treated as variables empirically
confirmed by the present analysis. From a practical perspective, the findings suggest that financial education
and access to reliable digital financial services should be considered complementary priorities. Financial
institutions, regulators, and educational organizations could develop programs that strengthen
understanding of financial planning, inflation, risk and return, diversification, and investment product
characteristics. Digital education could also help users assess platform security, identify misleading
information, and understand the risks associated with investment products.

Such initiatives should not focus solely on increasing investment interest or participation. They
should also encourage informed, risk-aware, and financially appropriate decisions. For younger working
adults, the objective should be to support investment decisions that are consistent with their financial
circumstances and long-term goals. Overall, this study identifies positive and statistically significant
relationships between financial literacy, financial technology, investment interest, and investment decisions.
The results highlight the relevance of both financial knowledge and digital financial access, while also
indicating that investment decision-making is influenced by factors beyond those included in the model.
Further research using a broader set of explanatory variables and a clearly reported mediation analysis would
help clarify the mechanisms underlying investment decisions among Generation Z and millennials.

This study examined the relationships between financial literacy, financial technology, investment
interest, and investment decisions among employed members of Generation Z and the millennial generation
in Jakarta. The findings indicate that financial literacy and financial technology have positive and statistically
significant relationships with investment interest, with path coefficients of 0.315 and 0.321, respectively. Both
variables also have positive and significant relationships with investment decisions, with coefficients of 0.254
for financial literacy and 0.228 for financial technology. Furthermore, investment interest has a positive and
significant relationship with investment decisions (3 = 0.306, p = 0.001). These findings highlight the relevance
of financial knowledge, digital financial services, and investment interest in understanding investment
decision-making among younger working adults. However, the proposed mediating role of investment
interest requires confirmation through the statistical results of the indirect-effect analysis.

The findings have practical implications for financial institutions, regulators, and educational
organizations. Financial literacy programs should strengthen individuals' understanding of financial planning,
inflation, risk and return, diversification, and investment products. At the same time, financial technology
providers should improve the accessibility, security, transparency, and usability of their platforms to support
informed investment decisions. Financial education and digital financial literacy should be integrated to help
Generation Z and millennials evaluate investment opportunities critically rather than relying solely on
convenience or information available online. These initiatives should prioritize responsible investment
behavior and decisions that align with individuals' financial circumstances, risk tolerance, and long-term goals.

This study has several limitations. First, the research focused on employed members of Generation Z
and the millennial generation in Jakarta, which may limit the generalizability of the findings to other age
groups, regions, and employment categories. Second, the model explained 20.9% of the variance in
investment interest and 21.0% of the variance in investment decisions, indicating that other relevant factors
were not included. Third, the questionnaire-based approach relied on respondents' reported information and
examined relationships within the proposed model. Future research should involve respondents from
different regions and socioeconomic backgrounds, incorporate additional variables such as income, risk
tolerance, investment experience, financial attitudes, and social influence, and compare the behavior of
different generational groups. Researchers should also report bootstrapped indirect effects and confidence
intervals to establish whether investment interest significantly mediates the relationships between financial
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literacy, financial technology, and investment decisions. Longitudinal research could further examine whether
investment interest translates into actual investment behavior over time.

References

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes,
50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Al Qoriana, V., & Ningtyas, M. N. (2024). Financial literacy, financial attitudes, and the environment on
investment decisions through investment intention. Indonesian Interdisciplinary Journal of Sharia
Economics, 7(2). https://doi.org/10.31538/iijse.v7i2.4839

Amin, M., Wardoyo, C., Handayati, P., & Winarno, A. (2025). Financial literacy, financial behavior, and financial
decision: The mediating role of investment intention among SMEs in Indonesia. The Economics and
Finance Letters, 13(1). https://doi.org/10.18488/29.v13i1.4785

Arner, D. W., Barberis, J. N., & Buckley, R. P. (2015). The evolution of FinTech: A new post-crisis paradigm?
Georgetown Journal of International Law, 47, 1271-1319.
https://scholarship.law.georgetown.edu/facpub/1718/

Chandra, P. K., Pangkey, L. B., & Soetanto, T. V. (2023). Young adults' investment decisions in Surabaya: The
influence of financial literacy and risk perception. International Journal of Organizational Behavior
and Policy, 2(2), 87-96. https://doi.org/10.9744/ijobp.2.2.87-96

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of information
technology. MIS Quarterly, 13(3), 319-340. https://doi.org/10.2307/249008

Gomber, P., Koch, J.-A., & Siering, M. (2018). Digital finance and FinTech: Current research and future research
directions. Journal of Business Economics, 87, 537-580. https://doi.org/10.1007/s11573-017-0852-x

Huda, M., & Susanti, S. (2024). Pengaruh literasi keuangan dan financial technology terhadap keputusan
berinvestasi melalui minat investasi sebagai variabel mediasi. JPEK (Jurnal Pendidikan Ekonomi dan
Kewirausahaan), 8(3). https://doi.org/10.29408/jpek.v8i3.27289

Kahneman, D., & Tversky, A. (1979). Prospect theory: An analysis of decision under risk. Econometrica, 47(2),
263-291. https://doi.org/10.2307/1914185

Kristian, J., & Setyawan, I. R. (2024). Peningkatan kualitas keputusan investasi melalui literasi keuangan digital.
Jurnal Manajemen Bisnis dan Kewirausahaan, 8(2). https://doi.org/10.24912/jmbk.v8i2.29695

Lim, T. S., Mail, R., Karim, M. R. A., Ulum, Z. K. A. B, Jaidi, J., & Noordin, R. (2018). A serial mediation model of
financial knowledge on the intention to invest: The central role of risk perception and attitude.
Journal of Behavioral and Experimental Finance, 20, 74-79. https://doi.org/10.1016/j.jbef.2018.08.001

Lusardi, A., & Mitchell, O.S. (2014). The economic importance of financial literacy: Theory and evidence. Journal
of Economic Literature, 52(1), 5-44. https://doi.org/10.1257/jel.52.1.5

Maulana, H., Ulya, A. Z. S., Syahruddin, S., Abadi, M. K. R., Hastuti, E. W., & Harahap, S. A. R. (2025). Factors
affecting investment decision in Indonesia: Mediating role of intention to invest. Jurnal Ekonomi &
Keuangan Islam, 11(2), 241-257. https://doi.org/10.20885/JEKI.vol11.iss2.art6

Natalia, E., & Sihombing, S. O. (2025). Attitude, subjective norm, perceived behavioral control, and information
cascade effects on investment intention: Financial literacy as antecedent to attitude. DeReMa
(Development Research of Management): Jurnal Manajemen, 20(2).
https://doi.org/10.19166/derema.v20i2.10042

Organisation for Economic Co-operation and Development. (2023). OECD/INFE 2023 international survey of
adult financial literacy. OECD Publishing. https://doi.org/10.1787/56003a32-en

Otoritas Jasa Keuangan. (2024, August 2). OJK and Statistics Indonesia present National Survey on Financial
Literacy and Inclusion 2024 findings.  https://ojk.go.id/en/berita-dan-kegiatan/siaran-
pers/Pages/OJK-And-Statistics-Indonesia-Present-National-Survey-On-Financial-Literacy-and-
Inclusion-2024-Findings.aspx

@ @ @ 2026. The Author(s). This open-access article is distributed under a Creative Commons Attribution Page | 1073
e s ] (CC-BY-SA) 4.0 license.



GOLDEN RATIO OF DATA IN SUMMARY g
yOLDEN RATIO
-

VOLUME 6, ISSUE. 4 (2026)
Website: https://goldenratio.id/index.php/grdis ISSN [Online): 2776-6411

Rahima, A., & Anindya, K. N. (2025). Does financial literacy affect investment decisions? Evidence from Gen Z
of vocational program. Jurnal Ekonomi & Studi Pembangunan, 26(2), 209-225.
https://doi.org/10.18196/jesp.v26i2.28404

Sembel, J. S., Widjaja, A. W., & Antonio, F. (2024). An empirical analysis of financial literacy as mediator for stock
investment intention among university students. International Journal of Business Studies, 8(1), 51-
67. https://doi.org/10.32924/ijbs.v8i1.307

van Rooij, M., Lusardi, A., & Alessie, R. (2011). Financial literacy and stock market participation. Journal of
Financial Economics, 101(2), 449-472. https://doi.ora/10.1016/}.jfineco.2011.03.006

Yuliyanti, L., & Muntashofi, B. (2025). Literasi keuangan digital dan perilaku pengelolaan keuangan sebagai
pendorong keputusan investasi. Jurnal Pendidikan Akuntansi Indonesia, 23(2), 37-46.
https://doi.org/10.21831/jpai.v23i2.89538

@ @ @ 2026. The Author(s). This open-access article is distributed under a Creative Commons Attribution Page | 1074
e s ] (CC-BY-SA) 4.0 license.



